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:Agree
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:Computer
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:Customer Relationship Management
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D :Downloaded
DA :Disagree
DIIP :Department of Industrial Policy and Promotion
DN :Data Networks
DSL :Digital Subscriber Line
DTPB :Decomposed Theory of Planned Behaviour
ECM :Expectation Confirmation Model
eCommerce :Electronic Commerce
eMail :Electronic Mail
eSAT :E Satisfaction




:E Word of Mouth
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:Local Area Network

M Shopper :Mobile shoppers

MAQ :Mobile Applications Quality

mCommerce :Mobile Commerce

MLVS :Means of Latent Variable Scores

MWTAM :Mobile Wireless Technology Acceptance Model
N :Neutral

NCSA :National Centre for Supercomputing Applications
0s :Operating System
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:Perceived Value
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:Short Messaging Services
:Subjective Norms

:Social Networking Site
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Trust
:Theory of Reasoned Action

:Telecom Regulatory Authority of India

:Task Technology Fit Model

:Used

:Ubiquitous Commerce
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:Unified Theory of Acceptance and Use of Technology Model
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:Value for Customers
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