ANnnexure



Dear Respondent

{ take this opportunity to introduce myself as a Ph.D Scholar from the M.S.University of Baroda. My topic for research is entitled
as “Food Shopping Behavior and Psychographic Analysis of C of Selected Packaged Foods™.

1 am thankful to you for agreeing to be a respondent for my study. This study is an academic exercise. The infonmation furnished
by you will be kept strictly confidential. 1 would be grateful to you if you would kindly extend your co-operation and give frank
and honest responses to the questions.

Thanking you

Yours sincerely

Priyanka Arora Dr Neena Jaju
Ph.D Scholar Ph.I> Research Guide
Department of Home Management Department of Home Management

M.S. University of Baroda M.S.University of Baroda



ANEXTURE 1

Area: Schedule No. { !

CONSUMER FOOD SHOPPING ORIENTATION AND PSYCHOGRAPHICS:
A CASE OF SELECTED PACKAGED FOODS

Interview Schedule
SECTIONI
YOUr NGIE o ..cs s et stinas s esasins sres s es s reass e s s e sransas s e b st ten
1. You are requested to specify the following details, with respect to self and spouse
Details : Self Spouse

Educational qualification

Professional profile

Monthly income

Now, kindly furnish the i_‘ollowing details of your family.

2, 1/ My family is
(1)  Single
(2)  Nuclear family
3y Joint family

3. Therse are in all how many members in my family
{1}  Numberof adults .
[e3) Number of children below 13 years
(3)  Number of children between 13 to 18

4. To which of the following Family Life Cycle Stage do you belong. Please respond anyone, as per the description
S.no Description
1 You are an economically independent single adult staying alonc
2 You are a newly married couple, been iarried for one year or less
3 You are a young couple, been married for more than one vear, without children
4 You are a couple, been married for past few years, and have children below the age of 13 year.
5 You are a couple, been married for many years, and have children in the age range of 13-19 years
6 You are a couple having aduit e ically dependent children .
7 You are a couple having adult economically independent children ing with you
8 You are an elderly couple staying with yonr children, and are economically dependent on them
9 You are ically independent elderly couple, staying alone
10 You are econontically dependent elderly conple staying alone.
5. You live in a
(1) Fiat
{2) Bungalow
6. Please mention the size
(1 1BHK . ,
(2} 2BHK
(3) 3BHK
(4) 4BHK
{5) More than 4 BHK
7. You are requested to tick mark the domestic helps available to you at your place,
Indicating its availability and the type of job carried out.
{1) For specific job only
i} Sweeping, mopping &Washing utensils Yes/No
ii) Cooking Yes/No
iil) Washing clothes Yes/No
(2) Part time assistance (for all house hold work, 8 a.m to 8 p.m) Yes/ No
(3) Full time (for all house hold work, staying at your place for all 24 hrs) Yes/No
{4) Ayah (full time) Yes/ No
(5) Ayah (part time) ’ Yes /No
{6) Driver Yes / No
8. Your family subscribe to newspaper/s. If yes then please name them.
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Your family subscribes to magazines. If yes then please specify by putting a tick mark on the name below
(¢)] Comigs / Stories / fiction

2 Film magazines

(€)] Sports magazines/ healtly/ religion

4) Savvy/ femina/ Home décor

3 Readers digest / National geog/ travelers

(6)  Weel/ India today/ business

10.  Does your family has a club / association membership {(I)No  (2) Yes
1L Name the club / as50CIatON: ....o..oooiriit i e
12.  Does your family has holiday timeshare membership {(1)No  (2) Yes
13.  Namethescheme; ...
14.  How often your family goes on vacation?
(1) Every month (2) Once in 6 months (3) Every year {4) Once in 2 years
15, Where do you go?
(1) Somewhere nearby {2) Places in your state {3} Somewhereinlndia  (4) Outside the country
SECTIONII
1. PRE PURCHASE ASPECTS
{1) Outlet choice
Q. From where do you purchase the selected packaged foods?
S.no Sources Always Sometimes Never
1 Department store
2 Supermarket
3 Local kirana store
{2}  Factors affecting outlet choice
Q. Which of the following factors do you consider in your food shopping with special refe to purchase of selected
packaged foods? Please indicate by responding in tefms of always, sometimes or never, putting a tick mark .
S.no Factor Always ~ Sometimes Never
1 Nearness of a store to the bome -
2 Service speed in the store
3 Less crowd in the store
4 Store apy and product Jayout
5 Provision of exira facilities like home delivery / free parking
6 Availability of more ber of product variety
7 Retumn and adjustment policy of the store
8 Your mood
9 Your time available for food shopping
10 Your comfort level with the store i
11 " Your soci ic status.
12 Attitude of the sak in the store
13 Past experience with the store . .
14 Availability of price reductions and coupons in the store N
15 Multiple items discounts or in store discount offers ex: buy 2
packet of vegetable and get 1 packet of soup free facility in
the store
16 Ease of availability of all sizes of packets in the store.
Q. Do you search for information on selected packaged foods? Yes/No

(3} Information sources referred for purchase of selected packaged foods

From which of the following sources do you seek infk

on selected packaged foods and to what extent do you

believe in the information provided by them. Please indicate by putting a tick mark (\’).

Sano Source Yes Ne Believability
"Very much Some what Not at all
1 Newspaper and ine articles
2 Chefs / Cook books/ Cookery shows
3 In store salesperson
4 In store displays and samg
5 Newspaper and magazine adverti |
6 Television and radio cials
7 Labeling of the product
8 Recommendation from family, fiends and
. relatives
9 Self experience




{4) Evaluation criterion’s applied for the selection of selected packaged foods.

In the score range of 1 to 10 you are requested to assign a score to each of the following criteria’s, reflecting the

importance it holds for you while purchasing the selected packaged foods.

Please Note: the score 1 indicate “not at all important” , while the score 10 indicate “extremely important”

S.no Evaluation criteria’s Score Range From 1

18

Taste

B

Quality

Ease of use

Avatlable varieties

Ingredients and related heaith effects

Detailed nutritional information

Quantity in one packet

Brand name and its reliability

Price

Packaging and appearance

Lt Dot B d I T Y RV Y RS RS ) R

]

Various dit ¢/ gift offers/ adverti

2. CONSUMPTION PATTERN
(1) Do you use any of the sslected packaged foods? Yes/No

(2} From the selected packaged foods which one’s do you use?

1. Ready-to-cat vegetables. Yes/ No

2. Ready-to-eat soups. Yes/ No

3. Ready-to-use pastes. Yes/ No
(3) How frequently do you cc the selected packaged foods?

Selected Packag Freq of pti
Foods Daily Twice or Weekly Once in Once amonth | Only on certain
thrice a week a fortnight occasions

Ready-to-eat meals
Ready-to-eat soups
Ready-to-use pastes

{4) Duration of consumption
For how long you have been using the selected packaged foods?
1. Ready-to-cat meals yrs/ months .
2. Ready-to-eat soups. ... yis/months .
3. Ready-to-use pastes. yrs/ months .

(5) Consumption quantity

How many packets of selected foods do you consutnes
Ready-to-eat vegetables packets/ months .
Ready-to-gat soups. packets/ months .
Ready-to-use pastes. . packets/ months .

BN

(6) Reasons for purchase of selected packaged foods '

no Reasons for purchase

...Since you do not have time te cook a meal.

T

...since they are d fed by your family m

...when the maid is on leave,

...since you like to try new products and varieties in your meals.
...since you do not like cooking.

...since you like shopping at a grocery / department store,

.. of their adverti

h Hahl

..since they are easily and a

..because of their attractive packaging. -

...becanse of the convenience factor associated with the use of the products.

...since they prove to be very useful when traveling/ going abroad..

\sRisRinRin]inRichingiuRinhizginyin

...because of the hygiene and taste of the products.




1.

SECTION 111
FOOD SHOPPING ORIENTATION

Following are list of statements reflecting your food shopping orientation. You are requested to respond to each of the

following in terms of yes, no OR can’t say.

S.no

Food Shopping Orientation Statements

Yes | Can’t
Say

No

1 do not prepare a list of items when 1 go for purchase of food products.

My trip to the market for foed shopping is well pl d

I make spc us decisions on my food shopping trip.

1 do not watch for the prices when I shop for food products

Tkeep a check on the change in price of the food products that I buy regularly.

1 do not use coupons or any price off offers while shopping for food products

Tam in a look out to get the best value for the money I spent on food items

1 tend to purchase products at tower prices even if I need to compromise on its quality.

Wwicolwi|en|wimiui|ro|—

I consider the taste and not the quality of food products while buying for them.

I compare labels to select the best quality of foods

1 stress on the quality of the product even if it’s costly.

I have favarite brands of food products which I buy over and over again

Tkeep on changing my brands of food products as an when new brands are jaunched:

Once I find a food product or brand I like, I stick to it

1 keep on trying new brands of food products.

If a store has a very long line, I leave without buying anything

In food shopping, time is not a constrain for me.

L try to follow the most convenient and fastest way of food shopping.

The quicker ] finish my food shopping the better it is.

1 shop at places which save me money, even if shopping there is inconvenient,

Every time ] go for food shopping I pick up one or more new type of food products

1 keep my kitchen food stock up to date with the changing food fashi

‘The Jesser the variety of food products in the store the better it is:

1 do not lock for new and different food products in the department stores.

LIFESTYLE SCALE

Following are list of statements reflecting your lifestyle. You are requested to respond to each of the following in terms of

agreement with them

Statement Agree

Partially
Agree

Disagree

‘We shop in the latest depar tal stores.

‘We use products as per the Iatest trends.

Qur lifestyle is inspired by the latest fashion trends.
We stay at home most evenings.

We do not have get-togethers and parties, other than those related to wedding
and religious festivals. )

S P £ [N 190

PIIRIINIENI TN

0303 |t ot |

We spend our leisure time in activities that get us to meet a lot of people.

We are not comfortable purchasing any new type of food product in the market,

We enjoy experimenting with innovative recipes.

We do not enjoy trying new type of food product.

We like to serve 1 meals.

We often frozen or d fruits and vegetabl
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We would prefer using packaged foods, whose use or disposal is less harmful to
the envi t

We prefer packaged foods, over home made foods.

The main 2im of my lif2 is to devote myself for my family’s happiness.

I do not feel good spending lot of time meking dinner for my family.

1 do not believe in exerting myself ovef household chores, to meet my family’s
demands and expectations.
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1 like to read articles from the magazines that are related to different food ideas
and recipes. ) )

[ ]

Tove to cock at home.

Preserving the nutritional value of food while cooking is not on my priority.

1impiement my knowledge on nutrition in my day to day cooking.

1 regularly read articles on nutrition and food.

1 keep on giving tips to others on how to preserve the nutritional value of foed.
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PERSONALITY SCALE
Following are a list of items reflecting your personality on various aspects. Each items s three options "a”,’b’, or
*¢’, you are req d to listen to each option and select the one which vou feel is write for you.

If i say the sky is "downs” and winter is "hot”, i would call a ciiminal

2a) Gangster 0 b) Saint } ¢} Cloud 0

I’s important to me pot to live in messy surroundings

ayTrae2 ) Uncertain 1 . c) False §

Most ie i meet at a party are undoubtedly glad to see me

2) Yes2 b} Sometimes 1 i Nof

I svile to myself at the big difference between what people do and what they say they do

a)Yes2 b) Occasionaily } cgNo

Llike to “dream up” new ways of doing things rather than to be 2 practical follower of well tried ways

a)True 2 b) In between | ¢) Faise 0

1 think the opposite of the opposite of “inexact" is

a) Casual 0 b) Accurate O c}Rough 1

1feel that

a) Some jobs don't have to be done so carefully as others 0

b) In between {

<) Any job should be done th ghly if you doitatall 2

1 have always had to fight againgt being 100 shy

ayYesO b) In between | ¢ Ne2

If a neighbor cheats me in small things, i would rather humor him than show him up

a) Yes @ b} Occasionally | ciNo 2

1 i were good at both, i would rather

a) Play chess 2 b) In between | c)Go bowling 0

Which word does nat go along with the other two

a) Catd b) Near 1 ’ ¢} Sun 0

People should insist more than they now do that moral laws be followed

a)Yes2 b) Sometimes 1 c)No 0

Ihave been told, as a child, 1 was rather

Quiet and kept to myself 0 In between 1 Lively and always active 2

1think most witoesses tell the truth even if it becomes embarrassing

a) Yes0 b) In between 1 c}No2

In musici enjoy

a) Military band hes O b) Uncertain 1 ¢} Violin solos 2

"house” is to "room” as "trees” i5 to

a) Forest 0 b) Plant 0 ¢) Leaf 1

1 admire more

a) A clever, but undepende-ndable maa O

Blnk i

©) A man who is average, but strong to resist temptations 2

1 make decisions

2) Faster than many people 2 b) Uncertain 1 €) Slower than most people 0

1 am considered a eooperative person

a) Yes0 b) In between 1 ) No2

20

1learned more in my school days by

2) Going to clags ¢ b) In between 1 c) Reading books 2

21

1think the proper number to continue the series 1,2,3.6,5, is

a) 101 b}50 979

22

At a party, i like

a) To get into worthwhile conversation 2
b) In between 1 - -

&) To see people relax and completely let po 0

23

1 speak my mind no matter how many people are arouad

a) Yes2 b) Sometimes 0 c)No i

24

1 have to stop myself from getting too invelved in trying to straighten out other people’s problems

a) Yes2 b) Sometimes 0 ¢) No 1

25

More troubles arises from people

a) Changing and meddling with ways that are already satisfactory 0

b) Uncertain 1

) Tuming down hew, promising methods 2

26

If the two hands on a watch come together exactly every 65 min, (sccording to an accurate watch), the watch is running

2) Siow 0 b) On time 0 : c) Fast 1

27

At home, with a bit of spare time, | -

a) Use it chofting and relaxing O b) In between | cAtrange to fill it with special jobs 2

28

1am shy, and careful, about making friendships with new people

a) YesO b) Occasionally No 2

29

I suspect that people who act friendly to me can be disloyal behind my buck

a) Yes, penerally 2 b) Occasionally } £) No, rarely 8

30

1 like 10 think out ways in which our world could be change to improve it

a)Yes2 b) In between 1 SNo 0

31

Which word does not belong with the other two
a) Think 1 - b) See O <) Hear 0

32

"I Mary’s mother is Fred’s father's sister, what relation is Fred to Mary’s father

a) Cousin 0 b) Nephew 1 cy.Uncle 0




4.

MARKET BELIEFS
Following are some examples of beliefs that consumers, in general, have about the market place. You are requested to
read listen to each of the following and respond in terms of agreement with them

S.no Statement Agree Neutral | Disagree
1 Large size packets of ready-to-eat packaged foods are cheaper than smali-size
packets.
2 Ready-to-eat foods having synthetic ingredients are Jower in quality than those

1

having natural ingr

Ready-to-eat packaged foods being a new concept are more expensive.

The prices of SPFs will settle down as time goes by.

it

Salespeople in big dep t stores are more knowledgeable about the varions
products then the sales personnel in local grocery stores.

Locally owned grocery stores provide more personalized services.

A store character is reflected in its window display.

Credit and return policies are most lenient at large department stores.

All brands of ready-to-cat packaged foods are basically the same,

=Slw]eeiwio

The best brands of ready-to-cat packaged foods are the ones that are purchased
the most.

When one is in doubt about a brand of ready-to-eat packaged food, then itis
always safe to go with a Indian brand.

12

When in doubt, it is safe to go with one’s usual brand of ready-to-eat packaged
food.

13

The department stores that are constantly having sales, don’t really save you
money.

14

Within a given store, higher prices of ready-to-cat packaged foods generally
indicate higher quality.

15

‘When you buy heavily advertised ready-to-eat packaged food, you are paying
for the label not for higher quality.

16

Discount coupons received during the previous purchase/ newspaper cutting/
credit card st t ete, represent real savings for the customers.

ATTITUDE SCALE )

Following are a set of polar adjectives, that is two adjectives which means opposite. On one hand is the positive adjective
and on the other hand is the negative adjective. These two adjectives are separated from each other at five levels i.e. very
much agree, somewhat agree, neither agree nor disagree, somewhat agree and very much agree. These five levels reflect
your attitude towards the selected attributes of selected packaged foods. You are requested to tick mark the block reflecting
your attitude towards the appropriateness of the adjective with respect to each set of attribute of the selected packaged
foods.



U3 pajssioul Jou a1 noA /noA sjeadde Jou s30(] 1 pajsaiajul 212 noA /oA sieaddy 12
SAISUaAXy DOWOU0dT | 0F
"9J}] §,48pO) Uil papaat JON "3J1] § ABDO] 11} PADISN 61
anjeA [BUOnLINN §50550d J0U SH0(T OM[FA [RUONLYNU S83550 81
a1t SLIOED o s)e[najes o djay Jou sso(] j 2EJUI ALI0[ES INO SJE[NG[ED 0} SA[S] L1
B1qB1[31 16U ATEND Jusipaisu] T R)[enb uIIpaLs UL ]GBIY 91

paduefequul A[feuonLnN Ppadug[eq AJJEUOHLINN S

passasord Aj[eoruetSAy-ur) ] } ) P 30 AJJRORISIZAL s

"S108319 (){2aY] [NJULIZY SARH $10311° 2 (AR OUMABE | ¢
2511 JOF BONOIPPE S2)8al) ] 9sti JoJ UOROIppE ajedto joussoq | ¢l
uonduInsuos 10] WONoIppe s3JBaI) GondUISU0o 10§ UORIIPPE 9)Eald JOU SAa(] 11
"015.4B1]39] SUO SeNRN i "LAIRIPS] SUC SYLUI JOU $20(Y [
FUIAIOAU] 10U ST SUIHENI8] FUIA[DAU §1 BWIAENDE] 3
"uapuadap suo SaeJA . Juspuadop auo SaxBuUI J0U $0(] s
“1ESA 91 INC ANONY] PO0J JRUOSESS J0 ANJIqeEIIeAR SJRIJIOE] J0U Se0(] . “JE3K 911 JU0 YFNOIY} POOJ [BUCSEDS JO AIJIqR]IBAR SO1eI 108 L
aedaxd oy ynoyIqQ a7edaid 0) ojduig 9
"215e) Ui peg - 3156} U poos) [
KizjenD Uy peg — Aenburpoon | ¢
TUD{G00 J0 SOBYD SPIOAR JoU S90(] K BUDO0D JO SOELD SPIOAY €
SATSUBINT 10GE] FUIAES 1048 ] 7
TSWOM BUPIOM J0) SSO[OS[] TUBUIOMA BULYIOM J0J 1JoS(] 1

348y EEYEDY BaIBESI(] EEXET
yanpy oM a0 218y sy PeliiN
ARGLINY Arop -weg AN JelM Suieg Lwp ARqLINY

o1 ‘ojsed junw pue Ausqmens ‘Asujnyd ojep pue puueure; ‘samd ojewo ‘ojsed oned Iwd (xo soysud asn-oj-Apeoy (o

232 sdnos Jo wEar ‘4nos wos 193Ms “dnos UMD ‘dnos wooIysnus “dros woosnu ‘daos 0w} xo sdnos yes-0p-ApedYy (g

019 “sooued JoPnu “I}EUI 008 “DUBYNEW [ep “BuLioy ugjriAey woted yeyed ‘greseut :00ued (X speom Jua-opdpuay (B

‘spoog padexyoed pajasss ot Jo sepodares aasy; SuIMOIO] oY} O) SOUDIRJGL UI PANIBLI 6 0} ST Spooy pofexsed Pa1osies ot SpIEMO) ApTIe SYL

"SLLES OHf} SPIEMO] APMIILIE 0K JO3[DI 0 UINIOS ¢ SUf; YoH [[is NOA U} 21583 Ul peq yonus A35A S131 38113 51 spoog pafesjord parses 81 spiemol spmule ok 1
o501 ti peg A oS} Ul PO
auquly (g) yonw Kiop (p) ypymouiog (g) oyeN (g) reymouiog (1) yonus L19A amqupy

‘BUeS 31j} SPIEMO} SPRINTE INOA JO[3I OF IHURJOD .7 Y Yo [[IM 10K BaL) 9158} Ul POOT JRYMOWIOS ST II jey St Spooy pafesoed Paloalas sy} PO} SPMINIT IO Jf

3]5e) Ut peg [ ] . I ] M 1 1. 258} Ul pOOD)

Ly | (s} qonur AIsA i (1) 1etmauios i [GREHIEN | {2) eymonriog | (1) yonur K1 ] aAnquiIy

‘ajeos Sumojjog st uQ) 'spooy padexded paros(as Jo sisel ST ajnqune o § ‘apduexy




6. PERCEIVED RISK SCALE

Which of the following thoughts come across your mind while colfecting information on selected packaged foods,

purchasing them or on their consumptions? You are requested to respend in terms of *always’, ‘sometimes’,or ‘aever’.

Sane

Perceived risks

Always

Sometimes

Never

Wili the ption of selected packaged foods cause any
harm to the health of my family members?

Is the price of the selected packaged foods worth the amount of
money I will spend on it and the quantity of product in return?

Will my family and friends think less of me as a mother/
honsewife if T use the selected packaged foods?

Wil the purchase of selected packaged foods actually deliver
the benefits it promises?

Am I comfortable serving selected packaged foods to my

family?

SECTION IV

1. PROBLEM CHECKLIST

Following are list of problems on two aspects of selected packaged foods namely the product and its labeling. You are
requested to kindly respond on the frequency of its occurrence, in terms of Always, Sometimes or Never, for all the three
selected packaged foods. The selected packaged foods includes a) Ready-to- eat meals b) Ready-to-gat soups and c) Ready-

to-use pastes
S.no Problem Veg Soup - Paste
AlS AISINJALISIN

1 It is difficult to open the seal of the selected packaged foods.

2 Even if the instructions on selected packaged foods are foflowed
they do not lead to the desired end product.

3 Selected packaged foods gives unpl. odor on being opened

4 The final prepared product is not as appealing as the ope depicted
on the packet

5 Selected packaged foods once opened do not taste good when
prepared after few days of storage.

6 The taste of the selected packaged foods differs when prepared on
gas stove and microwave, )

7 Selected packaged foods give unpi t groma when prepared.

8 Selected packaged foods gives unpl { taste

9 The quantity of salt in the food is more.

16 ‘The desired food product is not easilv available in all the grocery
stores.

11 The prepared food product is bland,

12 The prepared food product is spicy

13 The prepared food product is oily.

14 It is difficult to access the quality of selected packaged foods
before its purchase,

15 The quantity of food provided in selected packaged foods isless
for its cosi.

16 The claimed ingredients like added vegetable, com etc are found
only in small guantity

17 ‘The non-availability of selected packaged foods in single serving
size is a probl




Q. Which aspect of labeling makes it difficult for you to understand the instructions on the selected packaged foods

S.mo | Problem Veg Soup Paste
AJSINJA|SINJAIS|N
18 Very small size letters, 3121113321113 1211
19 Specification of some | ingredient names 321 j3q12i1131211
20 logy (the words used in the labeling) 3121113421141 341211
21 Inappropriate color contrast between the background of the food packet 32 13121113124t
and the instructi
22 Unit of the 3211321113121
Do you face the problem of locating the following inft ion on selected packaged foods?
23 Quality marks and certifications (181 mark, AGMARK, FPO mark) 31211 342111331211
24 Date of facturing : 31211 31211 31211
25 Best before date 3211131211 1341211
26 Quantity and list of each ingredients 3421133 412i1 134211
27 Instructions to use 3j2l1131211 131211
28 Price 31211 31211 331211
29 Net Weight 31211 131211131211
30 Manufactured by 3j2i1 131211831211
31 Marketed by 3121113121113 }J211
2. PREFERENCES CHECKLIST

Following are few proposed changes / m'odiﬁcatian with respect to the selected packaged foods, their labeling and packaging.
Please indicate the changes you will like to have in the selected packaged foods by responding in terms of Yes, No or can’t say.

S.no Statement Yes Can’t say No
1 Package food should be made economical/ affordable 3 2 1
2 Package food should be made in more no of flavors 3 2 1
3 Package food should be made in more sizes(large or small) 3 2 1
4 Package food should be made autritions 3 2 1
5 Package food should be made from natiral ingredients 3 2 1
6 The instructions on a label should be written in easy language 3 2 1
7 The instructions on a label should be written in Hindi 3 2 1
8 Instructions should be written in bigger font size 3 2 1
9 Packaging of packaged food should be made easy 1o open 3 2 1
10 Packaging of packaged food should be made transparent 3 2 1
11 Packaging of packaged food should not be glossy 3 2 1
12 Packaging of packaged food should be reusoble /multipurpose 3 2 1
13 Packaging of packaged food should be Eco-friendly 3 2 1
Q Should appearance of the following instructions made mandatory for the selected packaged foods
14 Possible health effects on consumption T 3 - 2 1
15 Storage specificatiohs, for both before and after opening the selected 3 2 1
packaged foods
16 Special considerations for special groups like children, pregnant women, 3 2 1
and elderly in terms of permissible consumption amount etc. ’
17 Instructions, if the product can be consumed by people suffering from 3 2 1
diabetes, blood pressure ete,
Q “Which of the following information on the selected packaged foods should be made most prominent so as to locate
them easily? Rank
"18 Nutfitional information ) 3 2 1
19 Quality certification mark 3 2 1
20 Serving size 3 2 1
21 Quantity of each ingredient 3 2 1
22 Date of manufacturing 3 2 1
23 Batch no 3 2 1
24 List of ingredients 3 2 1
25 Instructions to use 3 2 1
26 Price 3 2 1
27 Weight 3 2 1
Q Which of the following packaging material will you prefer to use with respect to selected packaged foods.
28 Plastic packaging 3 2 1
29 | Glass packaging 3 2 1
30 Metal packaging 3 2 1
31 Paper packaging 3 2 1




