Chapter 3
REVIEW OF LITERATURES

3.1

Introduction

A literature review gives an overview of the field of enquiry: what has already
been said on the topics, which are the key writers, what are the prevailing
theories and hypothesis, what questions are being asked and what

methodologies and methods are appropriate and useful.

According to Bourne there are good reasons for spending time and effort on a
review of the literature before embarking on a research project. These reasons

are:

e To identify gaps in the literature.

e To avoid reinventing the wheel (at the very least this will save time and it
can stop you from making the same mistakes as done by others).

e To carry on from where others have already reached (reviewing the field
allows you to build on the platform of existing knowledge and ideas).

e To identify other people working in the same fields (a researcher network
is as valuable resource).

e To increase your breadth of knowledge of your subject area.

e To identify seminal works in your area.

e To provide the intellectual context for your own work, enabling you to
position your project relative to other work.

e To identify opposing views.

e To put your work into perspective.

e To demonstrate that you can access previous work in an area.

e To identify information and ideas that may be relevant to your project.

¢ To identify methods that could be relevant to your project.
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3.2

Keeping all these facts in mind, the researcher studiously reviewed the

available literature related to the present study. The following existing

concepts will be helpful to get an insight about CSR initiatives of various

enterprises, NGOs and various models of CSR:

N o g~ wDdh e

CSR initiatives.

CSR Effectiveness.

Managerial implications of CSR.
CSR Responsiveness.

Corporate Reputation

Employee Commitment

Financial Performance

Literature Review on: CSR Initiatives

1.

Fatima, T., Elbanna, S. (2022): Their study show that CSR
implementation has come a long way in the past decade and still has a
long way to go. This review paper attempts to enlighten the research
community with insights on the progress of CSR implementation
research and how it can be further improved to enrich understanding of
the concept of CSR implementation. With the proposition of CSR
implementation dimensions that facilitate the review of literature, an
integrative multi-level CSR implementation framework has been
developed to assist future research on CSR implementation in getting
closer to reality by portraying the interconnectivity in implementing any
organizational strategic decision.

Lee, S. (2022): The research study concluded that the corporate social
responsibility (CSR) standpoint in relation to the current pandemic and
attempts to provide some research implications, especially from the
financial economics and strategic management perspectives. Potential
research topics discussed in the article include emerging CSR initiatives
throughout the pandemic, a comparison between pre- and post-
pandemic financial implications of CSR, a moderating role of CSR
strategy, various performance measures including risk measures, and

culture and industry as boundary conditions.
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Walid Cheffi, Ahmed Abdel-Maksoud & Muhammad Omer Farooq
(2021): This study indicates that the role of human intervention prevails
over technology intermediation in conveying the positive effect of CSR
initiatives on organizational performance. Overall, the findings help to
understand how MCS is an important driving mechanism whereby
SMEs may derive performance outcomes from deploying CSR
initiatives.

Ajay K Singhal (2021): CSR initiatives in the extractive sector are
primarily focused toward local social development, with little emphasis
on the environmental sustainability. Furthermore, companies have
adopted two-tier governance structures for managing CSR. The top tier
comprises board members who formulate the CSR programs, while the
second tier has executives responsible for the implementation. Another
tier of governance involving local domain experts is emerging. The
three-tier implementation mechanisms give firms a tighter control on
spending and enhance the effectiveness of initiatives.

Yefei Yang, Antonio K.W. Lau, Peter K.C. Lee, T.C.E. Cheng (2020):
they have formulated in their research that This study fills the gap that
there is a lack of exploration in the actual value of CSR for firms in a
buyer-supplier relationship. Their findings enrich the literature of CSR
and operations management by offering empirical insights from a buyer-
supplier and SME perspective, and provide managerial guidelines for
enterprises, governments and NGOs to promote CSR and related
practices to buyers and suppliers in supply chains.

Virginia Munro (2020): The findings indicate that identification with the
SDG-based Sls selected by MNEs for this study mediates the
relationship between perception of their organization's perceived CSR
and engagement in these initiatives, for employees in developing
countries (and emerging markets) but not the developed country. This
suggests the importance that internal employees “identify” with SDG-
based Sls in emerging markets in particular and builds on significant
managerial implications for MNEs in these markets alongside their

voluntary work with non profits as part of their SIs and CSR strategy.
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10.

Mohammad Amiri (2019): Through the study, it is found that officials
have different perceptions about CSR concept and adopted different
approaches of CSR there are several challenges facing by the
organizations in India

Sharma, R. Kiran (2012): Results of the study depicts that IT and Auto
industry is more going for taking up CSR initiatives while FMCG sector
has focused yet not too much into the social responsibility initiatives.
Although India has entered or taken a transformational change by
involving into new CSR initiatives, but still a lot has to be done in this
area.

MunmunDey and ShouvikSircar, (2012): Studied how some Indian
companies at the forefront of corporate citizenship had integrated their
CSR initiatives with their business strategy, rather than undertaking
some unfocused CSR measures simply as a knee-jerk reaction to
external societal pressures. Study had thrown some light on the
question as to why an Organization contributed to social cause and what
it expected to gain in the process. The author highlighted that the turn of
the century had witnessed a paradigm shift in business objectives.

Mr. Ch. Srikanthverma; Mr. K. D. Swarnaraj. (July 2012): Presented the
role of engagement of the HR professionals in CSR activities, which
justified that Corporate Social Responsibility (CSR) was the
commitment of business to contribute to Sustainable economic
development, working with employees, their families, the local
community and society at large to improve the quality of life. But, still
there were numerous organizations which understood CSR as
undertaking some donations or philanthropic activities. Rather in its true
sense, CSR constituted a strong commitment to social obligations and
internalization throughout the organizational culture which lays
emphasis on the execution of the obligations towards the employees and
involving them in responsible endeavors. However from the very
beginning the 4key player in undertaking such activities in the
organizations had been Top menageries and it had been the driving
force in the area of social responsibility. Employees had been rarely
covered under the ambit of CSR. To ensure organization-wide
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11.

commitment, the non - management workforce was involved in the
process. This involvement of employees highlighted about the strategic
contribution of Human Resource Management (HRM) in CSR. In this
context, the study presented the origin of CSR and its practices in India.
The researcher highlighted that the concept of corporate social
responsibility, had gained prominence from all avenues. They suggested
that organizations must realize that government alone would not be able
to get success in its Endeavour to uplift the downtrodden of society. The
author found that societal marketing concept of companies is constantly
evolving and gave rise to a new concept-Corporate Social
Responsibility. The authors had revealed that the desire to do well and
get self satisfaction in return as well as societal obligation of businesses
was key drives for CSR initiatives. It was also highlighted that the HR
professionals successfully perform the roles of leading and educating
employees on the value of CSR, developing responsible and sustainable
practices, communicating CSR activities to the stakeholders and
providing direction, control and action plans for implementing CSR
initiatives in the organization. The authors had also highlighted that the
managerial implications of fully involving the HR manager was to
enable him take strategic action plans and control of the CSR programs
and to enhance employees’ participation.

Dr. Meeta Nihalani, Ashish Mathur, (2011): Justified the working of
CSR India. The private sector was still generally more active in CSR
area than the governmental/public sector. Business leaders globally
were advocating, the concept of social responsiveness. With the new
socioeconomic order researcher had witnessed, there was a growing
need for Corporate Social Responsibility (CSR) activities for companies
to be main-streamed in the business. The authors highlighted that India
was a happening country, and fortunately inclusive growth is at the
centre of India’s national agenda. The author explained that Most of the
organizations were serious about Corporate Social Responsibility and
they were involving CSR as a part of their business strategy. Most of
the organizations are readily investing around 0.2 Percent of their profit.
Although the organizations were focusing on the key area like
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12.

13.

economic, cultural, social and environmental issues but still a lot as to
be done in aforesaid area. Along with innovation, corporations had
worked hard at integrating corporate social responsibility into their core
practices. The study concluded that there was greater evaluation and
stricter accountability and transparency norms for social initiatives
along the lines of norm set for mainstream projects and ventures.
Vivekananda Mukherjee and Shyama V. Ramani, (2011): Examined
how an innovating firm decided between two forms of voluntary
agreements (VA) in a context, where a non-governmental organization
(NGO) rather than a regulator watches over citizens’ interests.
Bargaining between firm and NGO yields the amount allocated to
community development. The model used by authors demonstrated that
the firm’s choice of VA hinges on the tradeoffs between appropriating
the full innovation profit and paying a higher lump sum towards
community development. The study revealed that there was a clear
divergence of interests between the firm, the NGO and the State for
some parameter configurations, which were duly identified by the
authors. The model demonstrated that the choice of the firm about the
type of VA hinges on the tradeoffs between appropriating the full
innovation profit and paying a high lump sum towards community
development. The author concluded that if the innovation was radical
with a high expected profit, the firm was likely to offer a VA to spend
on community development without investment in abatement. The
authors highlighted that the interaction between a firm and an NGO via
VA.

LauraTimonenand VilmaLuoma-aho (2010): Presented the approaches
that much-debated issue of corporate citizenship (CC). Authors
introduced three different types of CC which were in line with their core
business ideas: cultural citizenship, environmental citizenship and
technological citizenship which could help in grasping the complexity
of business responsibility and ethics, and offer tools for gaining
competitive advantage by differentiation. The authors narrated that
citizenship was connected with duties and rights, but citizenship could
also be seen as a practice. Authors discussed about sector-based
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14.

citizenship. The study was considered three business ideas viz (1)
Metso, representing the engineering and technology industry; (2)
Marimekko, representing the textile and clothing design industry; and
(3) Nokia, representing the information technology industry. The study
suggested an answer to the need for a more sophisticated definition that
could help to develop CC in a more profitable way by introducing sector
based citizenship. The authors highlighted that regardless of the
importance of responsibility, there are still many questions left to be
answered. One such question was: which comes first: responsibility or
profitability? It could be claimed that only a profitable corporation had
the resources to act in a responsible way but also that responsibility was
an essential asset if a corporation wanted to become successful and
profitable.

Georges L. Romme, Frank J. Barrett (2010): Provided a corporate
citizenship framework for understanding and designing processes for
generating and implementing strategic change. Inclusiveness, ethic of
reciprocity, psychological safety, ideation and simple rules etc
dimensions were illustrated by way of two approaches that had been
extensively tested in a variety of organizations. Authors justified
corporate citizenship and its related concept °‘corporate social
responsibility’ and connotes an expectation for legitimizing business’s
role in society, participation in the wider global and social world, and
more accountability to the polity. The study also discussed about
Generic principles of high-involvement strategy-making which includes
Inclusiveness, Ethic of reciprocity, Psychological safety and Ideation.
The Two corporate citizenship approaches to strategy formation viz
Appreciative Inquiry (Al) and Circular Organizing (CO) had been
discussed. The authors informed that Appreciative inquiry (Al) was
about creating conversations that matter, to enhance and Realise the
potential of an organization and its people. The authors warned that it
should also be noted that high-involvement strategy formation comes
with a cost. i.e, when it was about to rule density and complexity, it
might be more appropriate to compare Al and CO with organizational
democracy systems.
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15.

16.

17.

Alan Powering, et al(2009): They have considered on two major
message variables: a) social topic information, b) social impact
specificize to CSR-based marketing. The authors considered ethical
dilemma they had to be checked on four criteria: 1.Recgonize the
existence of the dilemma or the social problem the firm is acting to help
remedy. 2. The firms typically fail to specify their impact of their CSR
achievements 3. There is some non-economic claims are subject to
subject to the self promoters paradox. 4. Several theories. The study
discussed these variables by testing suitable hypothesis and reported to
check whether the manipulation of these variables lead to more effective
CSR advertising communications, measured by reduced skepticism
toward claim.  The authors also developed A) Social Topic
Information: The STI and B) Social impact-specific CSR claims as
important variables for studying CSR Advertising communications. The
authors revised that Social impacts of policies, programs, and
operations, were visible aspects of corporate social performance on
which the company’s motives would be judged, its use of responsive
processes assessed, and its overall performance determined by
stakeholders” method.

Tjasa Presern, (2009): Concentrated on the theoretical background of
corporate social responsibility and how it would be implemented and
executed in practice by large international companies. The author
highlighted that the involvement and regulations demanded by the
European Commission are guiding other non-EU nations and 67
governments towards the implementations of greater CSR. The study
revealed that the global consumer was not only aware of CSR and
involved in Socially Responsible (SR). Study highlighted on CSR
resulting in more environmentally friendly products.

Alessia D’Amato, et al (2009):Provided an overview of the academic
and business literature on CSR and leadership. The author evaluated
different CSR public policies adopted by European governments to
promote responsible and sustainable business practices. The authors also
analyzed the various methods by developing a framework to understand
the approaches and perspectives of governments in designing and
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implementing CSR public policies. The sourcebook also included other
studies based on geographical comparative analyses of government
behavior and CSR culture in Europe and North America, which revealed
that European policymakers had undertaken a wide range of public

initiatives to promote CSR.

3.3 Literature Review on: CSR Effectiveness

18.

19.

Ikram, M., Qayyum, A., Mehmood, O., & Haider, J. (2020): Their study
concluded with result that was obvious as the West has a developed
CSR management system compared to South Asia. However, this is
interesting that they found a weak CSR performance link between the
Western and the South Asian food companies. The lower CSR adoption
levels of South Asian food companies show their greedy nature as these
companies are hesitant to spend the portion of their profits on promoting
CSR. South Asian governments with a vested interest in improving CSR
performance provide tax breaks and other motivations for increasing
CSR adoption among food companies. These findings have theoretical
and practical implication for future research, they concluded.

Tejas Gandhi, Yagnesh Dalvadi. (2012): Focused on TBL(Triple
Bottom-line), which was first coined by elkington, 1994 and highlighted
the effect on financial reporting and sustainability and corporate
reporting. The author justified that the triple bottom-line was an
accounting framework that incorporated dimensions of performance, i.e.
social, environmental and financial. The study included, Economic
Measures, Environmental Measures, and social measures. The study
explained that triple bottom line form of reporting and it’s utility. The
study suggested that the government should make the TBL reporting
compulsory, the Accounting Standard Board, should frame a separate
Indian Accounting standards pertaining to the method of reporting. The
author suggested that TBL should be used as that base of guidance for
the companies who fallow it, the government should also award or rate
the best TBL, the universities and colleges should include it in their
curriculum and the companies should contribute in healthy society and

healthy environment.
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20.

21.

22.

Folake Olowokudejo and S.A. Aduloju, (2011): Presented a theoretical
and empirical relationship between corporate social responsibility
(CSR) and some dimensions of organizational effectiveness (OE) of
Insurance companies in Nigeria. The study indicated that insurance
companies were involved in all four forms of CSR activities (business
ethics, urban affairs, consumer affairs and environmental affairs) with
consumer affairs receiving the most active involvement. The study
indicated that OE of the participating insurance companies was to a
large extent satisfactory. However, involvement in CSR was found to
correlate positively with OE.

Lorenzo Sacconi, (2011): Highlighted that the idea of shared social
responsibility (SSR) was premised on the definition of a unified
methodology of multi-stakeholder governance. The study discussed
about ‘Shared social responsibility’ as a social institution of multi-
stakeholder governance, a proper modeling of micro-level social
contracts, Deliberative democracy and How to induce incentives and
motivations that make shared responsibility effective was discussed by
the authors.

Jose Ignacio Galan,(2009):Analyzed the impact of corporate social
responsibility (CSR) on brand value, based on the instrumental
stakeholder theory, the author confirmed that CSR was a valid source of
intangible competitive Advantage. The study also provided empirical
evidence of the long-term nature of the impact of CSR Initiatives on
corporate performance. The study discussed a critical evaluation of the

use of CSP as an integrative variable.

3.4 Literature Review on: CSR Implications

23.

Dr. M.O. Agwu, (2012): Focused on the implications of integrating
safety and social responsibility initiatives at the organizational level in
five selected construction companies with the help of exploratory cross-
sectional survey. The study concluded that integrating safety and social
responsibility in construction activities resulted in better corporate
performance. The study was based on assumption that Effective

communication with stakeholders was fundamental for successful
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24,

25.

26.

27.

integration of safety and social responsibility. The study concluded that
better corporate performance would result in improved productivity,
good corporate governance, improved stakeholders relations and
reduced accident/incident.

Nadia Albu (February 2011): Analysed the role of accountants within
the corporate social responsibility, the author highlighted that Corporate
social responsibility (CSR) and sustainability were key issues in the
Business environment. The study emphasized that accountants played a
crucial role in CRS because it depends on “the generation, analysis,
reporting, and assurance of robust and accurate information”.

Pornpimon Eua-anant, et al (2011): Investigated the relations between
positive impacts from Corporate Social Responsibility (CSR), external
support, knowledge about CSR and the degree of CSR practices
according to international standards in the viewpoint of small and
medium enterprises. The study revealed that the positive impacts of
CSR on internal issues and had shown to be positively related to the
degree of CSR practices in small and medium enterprises.

Jessica Foote, Nolan Gaffney and James R. Evans,(2010):Examined the
corporate social responsibility value proposition in comparison with
current academic thought. The study implied that corporate social
responsibility was an important factor for achieving performance
excellence. The authors concluded that engaging in corporate social
responsibility has a significant impact of performance.

Tarja Ketola, (2008): Built a CR-model by integrating (1)
utilitarian/egoistic, duty/rights/justice and virtue ethical corporate values
with (2) increased consciousness of psychological defences in corporate
discourses, in order to achieve (3) responsible environmental, social and
economic corporate actions. The study indicated that resulting CR-
model could be tested in companies and executed through corporate
strategic and operational management. Model based study highlighted
that there was great variations in the initial contents of values,
discourses and actions of companies under study, but not in their final

responsibility levels.
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28.

34.1

29.

30.

31.

32.

33.

N. Craig Smith, (Feb. 2007): Examined the implications of Drucker’s
CSR “principles” for marketing practice. The study examined how
Drucker’s thinking influenced the challenging enviroment. The author
concluded that the working on Druckers principles in many respects

remained as fresh and relevant as it did decades ago.
The link of organizational performance and CSR:

Kuldeep Singh, Madhvendra Misra, (2021): This study’s results have
shown that CSR, when exercised towards external stakeholders,
influences organizational performance. Moreover, this influence has
been found to vary between well-established, reputable firms and
business firms with weaker reputations.

Buye, Ronald. (2021): The researcher concluded that Corporate Social
Responsibility affects performance of organizations. CSR offers an
opportunity to establish a good corporate image, better reputation
for term.

Kuldip Singh(2021): . The results indicate that CSR was positively
correlated with organizational performance. Besides, the study also
found significant relationships between all three dimensions of CSR
with organizational performance. These results imply that CSR is
positively correlated with organizational performance in the public
sector. This study provides insights into the relationship between CSR
and organizational performance in the public sector. This study has
some limitations, and recommendations are discussed.

Harikumar Pallathadka, Laxmi Kirana Pallathadka,2020:This study
examined the effect of corporate social responsibility in India through
stakeholder participation in the economic success of small and medium-
sized companies as a driver of media coverage. This research,
determines the beneficial and effective effect on organizational
efficiency of corporate social responsibility.

Pallathadka, Harikumar & Pallathadka, Laxmi. (2020): The study
indicates that the financial performance of the business is the result of
CSR. CSR activities are sufficient for direct communication with their

clients, helping to improve economic productivity.
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34.

35.

36.

37.

Ikechukwu Emmanulke Irabora(2019): The results of the study revealed
that there is a positive and significant relationship between corporate
social responsibility and organizational performance. The results also
showed that corporate social responsibility do have a significant effect
on organizational performance.

Bana Al-Ma'ani, Shaker Ahmed Al-Qudah, Husam Shrouf (2019): The
study suggests that CSR is essential factor that is expected to boost
performance of Jordanian telecommunication companies. Applying
CSR will result in employee and customer satisfaction and increase the
levels of loyalty of internal and external stakeholders. Managers in the
developing countries have to be aware of the advantages of adopting
CSR in today's dynamic and competitive environment.

Isabel Martinez Conesa, Pedro Soto-Acosta, Mercedes Palacios
Manzano & Manuel Larran Jorge(2015):. Results show that CRS is
positively associated with organizational innovation and firm
performance and that organizational innovation mediates the
relationship between CSR on firm performance. These findings indicate
that CSR is an important driver for firm performance mainly by
enhancing organizational innovation.

Shaista Siddiq, Sara Javed(2014): The findings depict a highly positive
correlation between CSR and organizational performance. The analysis
shows that better CSP may not influence CFP so it is difficult to
anticipate CSR from a firm. But still organizations need to follow the
policies described by the government bodies of the countries which
demand more transparency to cover the benefits of stakeholders. The
findings depict a highly positive correlation between ROA and turnover
out of all while the standard deviation for turnover is also abnormal.
Regression results are not significant and appear to be rejecting the
proposed model. Also at the end some recommendations have been
made that highlight the importance of CSR for the betterment of the
performance of the organizations. The overall study is a guiding force
for the managers and a helpful tool for future researchers Keywords:
CSR, Organizational Performance, Stakeholder Perspective.
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38.

39.

40.

3.4.2

41.

42.

Cheruiyot (2010): A research done to establish the relationship between
corporate social responsibility and financial performance of firms. His
conclusion was that there was a statistically significant relationship
between CSR and organization performance.

Klassen and McLaughlin (1996): They conclude that environmental
management can play a positive role in improving corporate’s
organization performance.

Howard R. Bowen (1953): Corporate Social Performance (CSP) theory
has evolved from several previous notions and approaches. It has been
explained that social responsibility of businessmen was to pursue those
policies, to make decisions, or to follow those lines of action which are
desirable in terms of the objectives and values of our society. In 1979,
Carroll introduced the concept of corporate social performance, making
a synthesis of basic principle of social responsibility, concrete issues for
which social responsibility exists and the specific philosophy of
response to social issues. War tick and Cochran (1985) extended the
Carroll approach suggesting that corporate social involvement rests on
the principles of social responsibility, the process of social

responsiveness and the policy of issues management.
Organizational Performance and Managerial Perception:

Miguel Angel Moliner, Diego Monferrer Tirado, Marta Estrada-
Guillén(2020): Concluded that Branch managers’ perceptions of CSR
have a marked influence on customers’ perceptions of CSR, which
again have a notable impact on the relationship variables studied:
customer satisfaction, customer trust, customer engagement and
customer loyalty.

Tefera, Milkiyas & Yuangiong, He & Luming, Liu. (2019): The analysis
of this study reveals that top managers’ CSR perception is a significant
predictor of firm-level CSR behaviors. The result also shows that
corporate ethical culture fully mediates the relationship between top
managers” CSR perception and organization CSR. Moreover,
transformational leadership has a moderating effect between the direct

top managers’ CSR perception and firm-level CSR relationship.
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43.

44,

45,

He Yuangiong, Milkiyas ayele Tefera(2019): The analysis reveals that
top managers’ CSR perception is a significant predictor of firm-level
CSR behaviours. The result also shows that corporate ethical culture
fully mediates the relationship between top managers’ CSR perception
and organization CSR. Moreover, transformational leadership has a
moderating effect between the direct top managers’ CSR perception and
firm-level CSR relationship.

Zu and Song (2009) :Empirically investigated how Chinese executives
and managers perceive and interpret corporate social responsibility, to
what extent firms‘ productive characteristics influence managers
attitudes towards their CSR rating, and whether their values in favour of
CSR are positively correlated to firms ‘economic performance.
Managers‘personal characteristics per se are not significant in
determining their CSR choice. Findings also revealed that
managers‘CSR  orientation iS positively correlated with their
firms‘performance.The solution of mentioned problems as well as the
consequences of the recent economic crisis (lack of jobs, employment
uncertainty, reduced labour price, etc.) require, on the one hand,
innovative approaches and methods of work, which would contribute to
the more flexible labour market and on the other hand, more responsible
views on the management of employment, on man at work process and
on the quality of his life as a consumer and a citizen. Ultimately, it
means for the company to take their share of global responsibility
towards society and towards an individual. There is also a connection
with respect to organizational performance and the human resources
which work at the organization level. There is a notable effect of
organizational performance affected due to the impact of CSR on human
resources and is functions as human resources are one of the major part
of organization.

Jonung and Malhotra (2007): Investigated the attitudes towards
Corporate Social Responsibility among India‘s future business leaders.
Furthermore, the implications of the results were discussed from a
Multinational Corporation‘s perspective. The results showed that the
sample group has a positive attitude towards CSR. Furthermore, the
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46.

47.

results suggest that top students evaluate the attractiveness of a future
employer partly through its CSR work. Also, the results suggested that a
MNC should incorporate employer branding in their CSR-strategy or
link CSR-strategy and employer branding efforts in order to reap larger
benefits from CSR

Brammer et al. (2007): Investigated the relationship between
organizational commitment and employee perceptions of corporate
social responsibility within a model that draws on social identity theory.
Specifically, they examined the impact of three aspects of socially
responsible behaviour on organizational commitment. employee
perceptions of corporate social responsibility in the community,
procedural justice in the organization and the provision of employee
training. The relationship between organizational commitment and each
aspect of CSR is investigated within a model that distinguishes between
genders and includes a set of control variables.The results emphasized
the importance of gender variation and suggest both that external CSR is
positively related to organizational commitment and that the
contribution of CSR to organizational commitment is at least as great as
job satisfaction.

Koleva et al., (2006): Concluded that although, the CSR activities in a
business practice are heterogeneous, and its evaluation criteria in theory
very inconsistent, or insufficiently elaborated, it is clear that they affect
and influence the area of HRM, particularly in the social components of
given concept. The very concept of CSR, where the adjective social has
in Slavic but also in Roman languages more meanings, evokes in the
company the relationship employee — employer which falls within the
activities of HRM. The interconnection of HRM and the CSR is
supported by the results of a survey conducted between 2004 — 2005 in
which most of the managers answer the question, whether they know the
concept of CSR, that it is a responsible approach to employees, or care
about them . The respondents, thus, narrow the socially responsible
behaviour of a company more or less on its social dimension, and within
it, firstly, on responsibility of the company to employees. This shows
clearly that the said survey was conducted in companies of the former
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48.

49,

50.

planned economies, which were typical for their strongly developed
social function, which was result of influence of political and
ideological imperatives.

Reddy (2006): Studied the perception of 60 corporate managers on CSR
in India by means of questionnaire and personal interviews. It was found
that the major drive of CSR in Indian industry is the drive to become
good corporate citizen, maintaining social commitment,
and improvement in employee relations, etc. The main components of
CSR were found to be healthy and safe working environment, value for
stakeholders, good environmental concerns, support for community
projects and charity. The key stakeholders' influencing CSR initiatives
were the board members, customers and shareholders. Most of the
managers were of the opinion that CSR is important means for the
profitability.

Brammer et al. (2005): Explored the relationship between religious
denomination and individual attitudes to corporate social responsibility.
The evidences suggested that, broadly, religious individuals do tend to
hold broader conceptions of the social responsibilities of businesses than
non-religious individuals. However, the authors showed that this neither
true for all religious groups, nor for all areas of corporate social
responsibility.

Hemingway (2004): Explored corporate motives for CSR along with the
notion of an altruistic ethical impulse among business leasers or
managers, perhaps motivated by religious beliefs. It was suggested that
the formal adoption of CSR by corporations could be associated
with the changing personal values of managers
and that there may be an association between different industries, the
personal values of the managers who work in them and their
commitment to CSR. This study was preparatory to an empirical
investigation that will address how corporate social responsibility is
interpreted and institutionalized by organizations, including an analysis
of firms® perceptions of the boundaries regarding where and to whom

their corporate social responsibilities lie.
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51.

Quazi (2003): Demonstrated that there is a significant relationship
between the level of education, training, status and religiosity of

managers and their perception on CSR.

Managerial perception of CSR

52.

53.

54,

55.

Miguel Angel Moliner, Diego Monferrer Tirado, Marta Estrada-Guillén
(2020) This study reveals that Branch managers’ perceptions of CSR
have a marked influence on customers’ perceptions of CSR, which
again have a notable impact on the relationship variables studied:
customer satisfaction, customer trust, customer engagement and
customer loyalty.

Boban Melovic , Nikola Milovic , Tamara Backovic-Vulic , Branislav
Dudic and Peter Bajzik(2019): The results of the research, obtained by
multivariate factor analysis and SEM model, show that the largest
percentage of employees believe that the CSR concept enables the
generating of new values and success of the company, as well as welfare
for the whole society. Additionally, companies are increasingly
recognizing the strategic importance of CSR for the sustainability of
their business, as well as the importance of development of sustainable
practices in the environment. Based on the results of the research, the
authors found out that there were significant differences in the
understanding and acceptance of CSR in the analyzed countries, while
there were significantly smaller differences between the private and
public sectors. The results of the research may serve as a guide for
managers when making decisions about implementing the strategy and
future activities regarding CSR.

Rama Shankar Yadav, Sanket Sunand Dash, Shreyashi
Chakraborty(2018): The findings give a clear understanding that CSR
activities of any organization can lead to trust development among
employees at the same time they may aid in enhancing the corporate
reputation of an organization.

Du et al (2013): Highlighted that the external stakeholders in turn might
enjoy greater overall wellbeing owing to company’s strategic CSR and

manager’s positive impact on the perception of CSR.
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56.

S7.

58.

59.

60.

61.

62.

Pouliopoulos Leonidas, Geitona Mary, Pouliopoulos Theofilos,
Triantafillidou Amalia(2012): This study concludes that in Greece,
Greek managers believe that CSR activities offer a number of benefits.
Interestingly, managers who believe that CSR activities should be
communicated and evaluated externally by a national agency tend to
hold a strong positive attitude for the institutionalization of CSR.

Aaker, Hatch & Schultz and Shuili, Bhattacharya & Sen, (2010):
Concluded that there has been a rise in the focus on corporate branding
as possible source of sustained competitive advantage by means of CSR
Bockle, Ingrid(2009): His study deciphers that the analysis of
managerial perceptions and implementation of CSR shows some
unwarranted discrepancies between policies and practices, locally,
nationally and internationally even within the same organization.

Turker (2009): As specified by Turker (2009), four types of CSR
assessment may be distinguished: (a) reputation indices and databases,
(b) single or multiple problem indicators, (c) content analysis, and (d)
perception scales. Despite the fact that each of the four approaches has
its own set of restrictions, it is crucial to understand that CSR activities
cannot be carried out without the participation of people.

Mohan (2009): The popularity of CSR began sky roofing in the year
2000 and has remained expanding in its reputation. Globalization has
prompted and empowered reasonable people to actively demand greater
values supplied by operational corporate units.

Valentine and Fleishman (2008): The findings indicates that the
relationship between ethical conduct and social performance were
reported in their paper, which claimed that "Social performance delivers
numerous good results as part of a company's broader ethical
philosophy” (p. 663).

Globescan, (2008): Golbescan's statements on  shareholder
empowerment and discontent with the company's corporate social
responsibility performance (Globescan, 2008). It should be noted that
the degree of CSR maturity differs significantly amongst organizations.
What is deemed a significant step forward by some firms may be seen
as a significant step backward by others, and so the relative level of
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67.

CSR activity in the relevant industry may be used as a determining
factor in this regard.

Basu & Palazzo, (2008): Concluded that more and more investigations
are paying attention on how corporations use CSR to provide
advantages as much as feasible to enterprises and society.

Hockerts (2007): Hockerts investigated management attitudes in an
effort to define performance indicators toward CSR into three
categories: above average, average, and below average performance
indicators toward CSR Firms with average and below average CSR
orientations shown a preference for areas of competitive advantage that
were high in risk and cost performance. Firms with a high level of
corporate social responsibility (CSR) orientation see CSR as a source of
competitive advantage.

Ron Cacioppe, Nick Forster & Michael Fox (2007): Their study reveals
that many managers and professionals have clear views about the ethical
and social responsibility reputations of companies. This affects their
attitudes towards these organizations which in turn has an impact on
their intended behaviour towards them. These findings support the view
in other research studies that well-educated managers and professionals
are, to some extent, taking into account the ethical and social
responsibility reputations of companies when deciding whether to work
for them, use their services or buy shares in their companies.

Luo and Bhattacharya and Dalikova (2006) The rapid moving
globalisation of the corporate world has made it even more vital to have
a competitive edge, and firms have realised that CSR is a good source
for contributing to the core competition.

Barnett and Salomon (2006): According to Barnett and Salomon (2006),
investors are severely requesting corporations for financial growth in
conjunction with social development, even if the two objectives are
regarded to progress in opposing direction. The notion of Corporate
Social Responsibility (CSR) has been mentioned frequently throughout
history referring and debating about the true role of corporation in

essence extending merely supplying goods and services and earning
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68.

69.

70.

71.

72.

73.

profits (economic responsibilities) and complying to laws (legal
responsibilities) (legal responsibilities).

Deckop et al., (2006) Concluded that Factors impacting the choice
whether to participate in CSR activities include but not limited to
internal executive incentives and external stakeholder pressures.
Notably, identifying how CSR adoption impacts company’s bottom
lines is an unending work of multiple academics since business
executives are meant to critically rely on financial motive to make
judgments.

Hancock (2005): Concluded that an integrated CSR culture is
comprised of (a) externally driven policies and actions that are used to
support reputation, and (b) stakeholder engagement that is matched by
internal business strategies and decisions that are driven by social and
environmental principles. The relevance of assessing managers' views of
the organizational CSR culture has been discussed in the literature, since
managers' CSR decision-making may be influenced by the culture of the
firm, according to the authors.

Famiola and Woulansari, Margolis and Walsh, (2003); Menassa and
Dagher, 2019: Concluded that the mixed results from studies examining
the connection between CSR practices and Corporate Financial
Performance (CFP) occur due to differences in research methodology as
well as studied context which impacted managers’ attitudes towards
CSR and their actions

Harris and Crane (2002): When Harris and Crane (2002) conducted
research on managers' views of green culture, they discovered that it is
critical to understand the personal beliefs of managers in order to
effectively implement CSR culture, since these values may vary from
those of the organization.

Pary & Proctor-Thompson, (2002): This study shows that good moral
leadership may encourage ethical conduct in both workers and
supervisors, and impact positively on overall CSR.

Roozen, Pelsmacker, and Bostyn (2001): Firms that cultivate a culture
of caring for employees, customers, and other stakeholders can
influence their employees to be more committed to the organization and
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generate a sense of “"common good,” both of which are important
characteristics for cultivating CSR, according to Roozen, Pelsmacker,
and Bostyn (2001)

Sen & Bhattacharya (2001): Companies are becoming increasingly
aware of the advantages of CSR. This has developed a pattern where
more and more firms exhibit a stronger interest in the issue of being
socially responsible. The expectations for CSR have expanded from the
stakeholders to society. Companies follow this tendency to avoid falling
behind in the market.

Alam (1999); Trevino et al., 1998: Concluded that when it comes to
corporate social responsibility, how a manager sees the dedication of
business executives might influence their impression of the corporate
social responsibility culture. It is not enough for business executives to
just issue CSR mandates. They must go farther. Leaders must exhibit
social responsiveness by their words and actions, since the display of
CSR efforts will indicate a commitment to CSR at the corporate level.
Chen, Sawyer & Williams, 1997: This study shows that in recent
decades, corporate social responsibility (CSR) has grown into a
permanent form of management as well as a buzzword on the market.
Businesses throughout the globe are increasingly seeing corporate social
responsibility (CSR) as a necessary practice, as seen by the many
corporate scandals and mishaps that have come to light in recent years,
even those involving corporations that have received widespread praise.
These fallacies might be attributed to inconsistencies in the development
of scholarly discussions on not just corporate social responsibility, but
also corporate governance, corporate treatment of stakeholders
(Corporate citizenship), and other topics. It's possible that the issue has a
deeper fundamental cause. In spite of some negative aspects of
corporate social responsibility, the positive motivations of managerial
perception are building organizational commitment, intangibles, a
positive business climate, employee motivation, and the results of this
are enhanced financial performance, the attraction of ethically minded

investors and customers, and the attainment of competitive advantage.

Page | 116



77.

78.

Singhapakdi, Vietll, Rallapalli, and Kraft (1996): Investigated and
concluded that managers must first “perceive ethics and social
responsibility as significant before their actions are likely to become
more ethical and reflect higher social responsibility” (p. 1132). They
claimed that the features of an individual manager, as well as the
characteristics of the setting, had an impact on CSR beliefs. A
company's corporate social responsibility (CSR) may be defined as a
contextual aspect of the perceived role towards ethics and social
responsibility that is represented in the organization's culture. As a
result, how a unit/general manager views his or her company's corporate
social responsibility culture might influence how he or she perceives his
or her position as a decision maker on CSR issues at the unit (property)
level.

Wood (1991): Concludes that management employees have played an
important role in the formulation of policies and the evaluation of
different stages of CSR. It is essential that their ideas, beliefs, and
attitudes be taken into consideration throughout the development and
implementation of these procedures. As a result, this study attempts to
assess SR in hotels based on managers' perceptions of the situation. As
previously indicated, management views of corporate social
responsibility (CSR) were used to quantify CSR in this research. The
perception of a general manager's corporate integrated CSR culture
might have an impact on how he or she views his or her function as a
decision maker on CSR issues at the unit (property) level. Davis was
responsible for some of the early research conducted on gauging
management attitudes of corporate social responsibility. It is the general
manager's responsibility to ensure that numerous and sometimes
conflicting business directions are carried out. In order to determine
how the unit/general manager understands these guidelines, it has been
necessary to interview them. The perception of a general manager's
corporate integrated CSR culture might have an impact on how he or
she views his or her function as a decision maker on CSR issues at the
unit (property) level. When it comes to corporate social responsibility,
well-established organizations have a perceived advantage; but,
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according to our research, compiling and releasing a CSR report seems
to be an effective strategy to boost CSR perception. Surprisingly, the
results on the factors cultural diversity and community investment, as
well as their negative impact on CSR perception, were shown to be true.
A favourable influence on stakeholder perception of corporate social
responsibility is expected to result from expanded CSR initiatives, it
would seem logical. Maybe the mention of such CSR initiatives is seen
by stakeholders as "pure” marketing efforts by the firms without any
evidence of serious follow-through on their part. Alternatively, it is
possible that CSR actions are not deemed relevant when providing an
overall CSR score to a corporation. But this would not account for the
negative correlation seen between the variables, would it? It is possible
that the fact that certain firms currently have long-standing and
significant community and cultural diversity initiatives may raise
stakeholder expectations to an unreasonably high level.

Hunt, Keicker, and Chonko (1990):Concluded that responsible attitudes
of managers were driven by socially responsible activities based on their
study contrasting personal success with socially responsible attitudes.
Freeman (1984): According to the Stakeholder Theory created by
Freeman (1984), CSR participation may assist corporations deliver
financial interests mediated through trustful and healthy relationships
with the public.

Collins & Ganotis, (1973): Concluded that the unit or general manager
of a company, for example, an individual hotel within a hotel
corporation, is the final decision maker at the unit or property level of
the corporation. It is the unit/general manager's responsibility to ensure
that numerous and potentially conflicting company instructions are
carried out. In order to determine how the unit/general manager
understands these guidelines, it has been necessary to interview them.
Researchers looking into corporate commitment discovered that higher-
level unit managers were more supportive of corporate social
responsibility activities than their lower-level colleagues, according to
their findings. In addition, elder unit managers understood the level of
dedication required to address social issues.
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CSR and Financial Performance

A financial return is always evaluated in every business decision including
expenses or investments of any sort. In other words, a good financial return
can only be achieved when an investment creates future advantages. To
properly understand if the implementation of the CSR idea has a beneficial
influence on the business, a relationship must be made between the advantages
that the company may reap in the future (and whether the company will reap
those benefits) and the company's financial performance. As a result, the link
between corporate social responsibility (CSR) and financial success is an

important issue in business management literature.

There is evidence that there is a beneficial association between corporate social
responsibility and financial performance. It was published in 2012 by loannou
and Serafeim. A positive financial performance is accompanied by a positive
social performance, since corporations that are more lucrative have more
resources to devote to charitable endeavours. Increased investment in social
activities, on the other hand, draws more and better resources, conscientious
customers, and a better reputation, resulting in a stronger competitive edge

over rival businesses.

82. Barauskaite and Streimikiene, (2021): Barauskaite and Streimikiene,
(2021), conducted a systematic literature review to determine the
advantages and disadvantages of corporate social responsibility (CSR),
as well as to develop a conceptual framework for linking CSR with
financial performance of companies. The results of the research revealed
that the majority of studies asserted a positive or neutral relationship
between corporate social responsibility and financial results. However,
despite the fact that negative and alternative linkages between these
concerns are less typically recognised in scientific studies, they cannot
be disregarded from the study and deserve some attention as well as
additional evaluation.

83. Salam et al. (2021): The goal of this research was to investigate the
effects of share ownership on financial performance, funding decisions

on financial performance, and CSR on financial performance. They
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discovered that an increase in the share ownership variable does not lead
to an increase in financial performance, and a drop in the share
ownership variable leads to a decrease in financial performance.
Financial performance is unaffected by funding decisions. The Funding
Decisions variable did not affect the Financial Performance variable,
and the Funding Decisions variable did not affect the Financial
Performance variable. CSR has a substantial impact on financial
performance. Increasing the CSR variable raises the Financial
Performance variable, whereas decreasing the CSR value lowers the
Financial Performance variable.

Awaysheh, Amrou & Heron, Randall & Perry, Tod & Wilson, Jared.
(2020): CSR and firm performance may influence a manager's decision
to invest in CSR activities and an investor's decision to invest in a firm.
This research provides managers and investors with important
implications regarding the value of relative benchmarking. Managers
should understand that expectations of CSR performance evolve over
time and that investors place higher valuations on the best- in- class
CSR firms within an industry.

Cristina Gaio and Rita Henriques(2020): This study highlights the idea
that companies pursuing CSR policies put a considerable effort on
building a stronger corporate reputation which in turn generates short-
and long-term benefits, leaving behind the idea of the traditional
companies that focused only on financial performance.

Singha et al. (2019): As an alternative, according to Singha et al. (2019),
dedicated employees and top management, in conjunction with financial
performance management practices, help to improve a company's
environmental performance, which in turn has a favourable impact on
its competitive advantage.

Shafat Magbool M. Nasir Zameer (2018): The finding of this study
provides great insights for management, to integrate the CSR with
strategic intent of the business, and renovate their business philosophy
from traditional profit-oriented to socially responsible approach.
Adriana Galant & Simon Cadez (2017): Several findings emanate from

this study. First, CSR operationalisations in empirical literature range
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from multidimensional to one-dimensional. Second, CSR measurement
approaches include reputation indices, content analyses, questionnaire-
based surveys and one-dimensional measures, whereas CFP
measurement approaches include accounting-based measures, market-
based measures and combined measures. Third, no CSR measurement
approach is without drawbacks. In addition to approach specific
drawbacks, two problems inherent in most approaches are researcher
subjectivity and selection bias that may influence the nature of CSR—
CFP relationship detected in empirical literature. Finally, potential
pathways to remedy these drawbacks are suggested.

Hirigoyen and Poulain-Rehm (2015): Hirigoyen and Poulain-Rehm
(2015) conducted research on a sample of 329 publicly traded
companies from three geographical areas (the United States, Europe,
and the Asia-Pacific region) and discovered that greater social
responsibility has no effect on financial performance, and that financial
performance has a negative impact on corporate social responsibility.
Yusoff et al., 2015: The reason for this adoption can be traced to the
significant increase in global consumer awareness and attention to
environmental issues during the Fourth Industrial Revolution. In the
words of Wang (2011), environmental CSR represents the efforts and
promises made by a business to conserve natural resources and the
environment while making products and providing goods and services
to customers and clients. The link between environmental CSR and
corporate social responsibility (CSR) has been explored several times in
the literature.

Russo and Fouts (1997): By arguing that environmentally friendly
companies generate favourable feelings from consumers, avoid potential
risks of being fined by the government, and save resources for
sustainable development, Russo and Fouts (1997) supported the
progressive nexus of environmental responsibilities and financial
performance. A conceptual model for this research was suggested in
light of the literature review that was mentioned, as well as earlier
theoretical frameworks and practical experiments. The model's primary
constructs are the manager's perception of corporate social
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responsibility, economic corporate social responsibility, legal corporate
social  responsibility, ethical corporate social responsibility,
philanthropic corporate social responsibility, environmental corporate
social responsibility, and financial performance (CFP). (2018) published
a paper titled "Corporate social responsibility and financial
performance: An empirical examination of Indian banks," in which the
authors discussed their research on corporate social responsibility and
financial performance. According to the authors, corporate social
responsibility has a favourable influence on the financial performance of
Indian banks. The findings of this study provide valuable insights for
management in terms of integrating corporate social responsibility
(CSR) with the strategic intent of the business and transforming their
business philosophy from a traditional profit-oriented approach to a
socially responsible approach to do business. Many academic studies
have shown a positive association between corporate social
responsibility and financial success. This institution believes that
corporate social responsibility (CSR) is an essential driver of improving
financial success. According to stakeholders and agency theory,
corporate social responsibility has a beneficial impact on financial
performance. For example, Waddock and Graves (1997) evaluated 469
organizations while using a surrogate KLD assessment for CSR to
support their claim of a favourable relationship. He investigated the
consequences of both a shortage of resources and sound management
philosophy. He discovered that corporate social responsibility (CSR)
was favourably connected with both past and future financial success,
which supports both spare resource and good management theories.
Horvat et al., (2014): Corporate social responsibility (CSR) should be an
integral part of every company's operations, and it should be present in
each and every process and activity.

Kim and Kim (2014): In a similar vein, Kim and Kim (2014)
investigated corporate social responsibility in the tourist business,
examining if CSR increases value for shareholders. To precisely assess
the influence of corporate social responsibility on two separate forms of
equity-holder risks, the researchers employed ESG ratings from 1991 to
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2008. (i.e., systematic and unsystematic risks). He said that social
responsibility was shown to increase shareholder value by boosting
Tobin's Q, but enterprises with less social responsibility diminished
shareholder value by increasing the danger of a company going
bankrupt. The primary theory that supports the positive link is that
corporate social responsibility (CSR) increases a company's
competitiveness.

Danciu, (2013): A positive financial performance is accompanied by a
positive social performance, since corporations that are more lucrative
have more resources to devote to charitable endeavours. Increased
investment in social activities, on the other hand, draws more and better
resources, conscientious customers, and a better reputation, resulting in
a stronger competitive edge over rival businesses. Companies nowadays
consider their reputation to be an incredibly crucial aspect that must be
preserved and defended at all costs.

Flammer (2013): Flammer (2013) discovered via her study that
corporate social responsibility (CSR) is a highly useful resource for a
business that leads to improved financial success. Flammer (2013a)
discovered that when a company announces an eco-friendly project, the
stock price of the company increases dramatically, according to her
earlier study.

Fasanya and Onakoy (2013): When Fasanya and Onakoy (2013) looked
at primary and secondary data about Nigerian companies, they
discovered that corporate social responsibility (CSR) could be a key
instrument in the country's financial development and that profit making
is the most important factor in determining long-term growth trends in
CSR performance.

Servaes and Tamayo (2013): Servaes and Tamayo (2013) conducted a
study to determine the relationship between the existence of a
company's corporate social responsibility (CSR) and the business value
of companies with highly conscious consumers. They conducted a
number of different research, and their findings indicate that the
presence or, on the other side, the absence of social responsibility has an

impact on the financial performance of a corporation. However, there is
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some evidence of a negative and neutral association between the two. In
their investigation on a sample of Canadian companies.

McWilliams & Siegel, 2012: One of the reasons for this inconsistency is
usually attributed to empirical analysis, but some authors take a neutral
stance due to the fact that there are numerous factors that can prevent
researchers from obtaining reliable results (Kang et al.,, 2010).
Furthermore, it is vital to note that certain research articles have shown
that corporate social responsibility (CSR) may be used as a marketing
strategy (D'Arcimoles & Trebucq, 2002), and that CSR is becoming
increasingly prevalent in the marketing literature. One of the earliest
data points came from a study report written in 1984 by Cochran and
Wood, who discovered that the average age of corporate assets is
substantially connected with the company's social responsibility score.
Eccles et al. (2012): In a similar vein, Eccles et al. (2012) come to the
conclusion that investing in corporate social responsibility is very
important. Companies that do so have better financial performance,
generating more value for all of their shareholders as a result of the
increased loyalty of their customers and the increased commitment of
their employees.

loannou and Serafeim, 2012: A financial return is always evaluated in
every business decision including expenses or investments of any sort.
In other words, a good financial return can only be achieved when an
investment creates future advantages. To properly understand if the
implementation of the CSR idea has a beneficial influence on the
business, a relationship must be made between the advantages that the
company may reap in the future (and whether the company will reap
those benefits) and the company's financial performance. As a result, the
link between corporate social responsibility (CSR) and financial success
IS an important issue in business management literature. There is
evidence that there is a beneficial association between corporate social
responsibility and financial performance.

Rapti and Medda (2012): A negative or non-existent link between CSR

and financial performance, according to the generally used
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measurements in the aviation sector — EBITDA and Net Assets — is
shown in a study conducted.

Selvi et al. (2010): According to this study, corporate social
responsibility (CSR) is when companies consider the impact of their
decisions on society and the environment. A great deal of inconsistency
exists in the findings of previous research, and many authors take a
variety of approaches to the relationship between corporate social
responsibility and financial performance. So far, the research data
presented has demonstrated that corporate social responsibility has a
positive, negative, or neutral impact on financial performance,
depending on the study.

Karagiorgos (2010): Karagiorgos (2010) conducted a study on 39 Greek
firms that were listed on the Athens Stock Exchange at the time. The
findings of the study revealed that firms who implement a corporate
social responsibility strategy and practices may see their stock prices
rise as a consequence of the good perception that shareholders have of
these activities.

Makni et al., 2009: Using data from 179 publicly owned Canadian
companies, Makni et al., 2009 discovered that, with the exception of
market returns, there was no meaningful association between a
composite measure of the firm's CSR and financial performance.
According to the findings of this study which base their claims on the
shareholder theory, the link between CSR and financial success is
negative since the company's slogan is "generation of profit for the
shareholder,” which is incompatible with the increasing expenses of
social responsibility operations. As a result, the added expenditures
associated with social responsibility efforts may result in a reduction in
the company's ability to compete

Brammer and Millington, 2008: Researchers such as Brammer and
Millington (2008) have demonstrated that effective philanthropic CSR
increases CFP as a result of positive brand image and support received
from government, suppliers, employees, and customers.

Dahlsrud's (2008): This research, which is based on Dahlsrud's (2008)
content analysis of CSR definitions, introduces the environmental
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component of CSR activities as a new independent dimension to CSR
practices. As a result of increased global consumer awareness and
attention to environmental issues during the Fourth Industrial
Revolution, businesses that transform into green businesses can
strengthen their competitive advantages.

Bird et al., 2007: Corporate social responsibility (CSR) contributes to
the development of good relationships with consumers, the recruitment
of motivated employees, the reduction of risk for businesses, and the
dissemination of positive word of mouth, all of which would otherwise
be at a cost.

Irshad et al. (2007): According to Irshad et al. (2007), the financial
performance component refers to managing societal mores, such as
stakeholders, rules, values, and wants of the society, such as fair and just
behaviours for a functioning firm, via corporate social responsibility.
Hemingway and Maclagan (2004): Hemingway and Maclagan (2004)
argue that corporate social responsibility (CSR) is a cover-up for
fraudulent acts that are emulated by management, which results in a
negative perception of financial performance of CSR.

Moon (2002): Moon (2002) asserted that the motivation for corporate
social responsibility (CSR) is constantly determined by some form of
self-interest, paying little attention to whether the movement is
deliberately determined for business purposes only, or whether it is also
partially driven by what appears, at least superficially, to be an altruistic
concern. The underlying assumption is that corporate social
responsibility is not just motivated by business imperatives. It is the
astute directors who use deception to further their altruistic goals.
McWilliams and Siegel (2000): McWilliams and Siegel (2000)
evaluated the association between corporate social responsibility (CSR)
and financial success in a sample size of 524 companies over a six-year
period. Despite the fact that the results demonstrate that CSR has an
upwardly biassed influence on financial performance when the model is
correctly stated, such as by include R&D, the results reveal that CSR
has a neutral effect on financial performance when the model is not

properly specified.
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Wright and Ferris (1997): The analysis found that declaring a divestiture
in South Africa had a negative impact on the share price of 116 firms
over a 10-year period across a cross-section of sectors, according to the
data. These findings provide credence to the hypothesis that non-
economic factors may have an impact on management tactics rather than
the achievement of value-enhancing objectives.

Cordeiro and Sarkis (1997): In a similar vein, Cordeiro and Sarkis
(1997), using Toxic Release Inventory data as a proxy for
environmental protection, establish a negative association between
environmental activism and profitability per share in a sample of 523
US corporations. According to this school of thought, those that
participate in CSR activities suffer from a competitive disadvantage
since they incur expenditures that should have been carried by other
institutions instead of themselves. For example, environmentally
responsible business, philanthropy, consumer welfare, health care
facilities, and environmental preservation are all important.

Griffin and Mahon (1997): In a similar vein, Griffin and Mahon (1997)
investigated the relationship between corporate social responsibility and
financial performance, while measuring CSR employs both perception-
based data (KLD Index and Fortune reputation Survey) and
performance-based data (KLD Index and Fortune reputation Survey)
(TRI database and corporate philanthropy). The results show that the
Fortune and KLD indices are extremely closely related to one another,
whereas the TRI and corporate philanthropy indices have a neutral
relationship with one another.

Preston and O'bannon, 1997: From the standpoint of innovation,
corporate social responsibility (CSR) lowers company costs, creates
value for stakeholders, and develops internal competencies, such as
being the first mover in an industry (Preston and O'bannon, 1997), all of
which contribute to a business's competitive advantage. The three
primary channels through which corporate social responsibility (CSR)
enhances competitiveness in a company are: collaboration with various
stakeholders, development of new business opportunities through
addressing key societal challenges, and improvement of working
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conditions, which increases the confidence of employees and pays
greater attention to employees. As a result, by investing in outstanding
social responsibility, a company builds up a stock of reputational
capital, which in turn helps to improve its financial performance and
profitability.

Mahoney and Roberts (1997): Found that there was no statistically
significant association between CSR efforts and financial performance.
Hammond and Slocum (1996): Similarly, Hammond and Slocum (1996)
said that corporate social responsibility (CSR) may enhance business
reputation while simultaneously lowering financial risk, resulting in
organizations having a decreased probability of going bankrupt when
compared to non-CSR enterprises.

Bowie, 1995: Concluded that Companies that meet the highest
expectations of society, on the other hand, are guaranteed to experience
positive values as a result of being recognized as a good corporate
citizen that contributes a portion of its wealth to the society, which in
turn provides the necessary conditions for them to thrive. Despite the
fact that a trade-off effect can occur because the costs of philanthropy
can put a strain on a company's bottom line

Solomon, 1994: The difference between ethical responsibility and legal
responsibility is that the latter cannot completely contain the multi-
faceted nature of ethics and morality (Solomon, 1994), while
corporations must essentially auto-adjust themselves to the norms
established by society rather than the laws alone. As a result of the need
of society to explicitly state which actions are acceptable and
undesirable in a specific culture, government rules and laws are formed
from the subset of ethical obligations that is known as the ethical
responsibilities subset. Ethical corporate social responsibility is seen in
the company's regard for its stakeholders, which is shown via
functioning with integrity, providing voluntarily fair protection, and
demonstrating respect for human rights.

Kenneth and Hage (1990): Kenneth and Hage (1990) investigated the
relationship between financial performance and other organizational

factors in a sample of 82 organizations. This study's findings revealed
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that CSR had no impact on profit objectives, low-price niche, variety of
outputs, or workflow continuity.

Ullmann, 1985: The relationship between CSR and CFP is
unfavourable, according to this study. The debate over corporate social
responsibility and financial performance has given rise to another
possibility: that CSR operates independently of financial performance
and thus has no financial benefits. Both variables are mutually
exclusive, and the relationship between them is purely coincidental. The
proponent of this line of reasoning contends that there are so many
variables interposing between CSR and financial performance that a
relationship between the two is essentially non-existent.

Aupperle et al., 1985: According to this viewpoint, corporate social
responsibility (CSR) efforts have a detrimental influence on financial
performance and, as a result, lower shareholder rewards.

Alexander and Buchholz (1978): According to Alexander and Buchholz
(1978), a greater emphasis on corporate social responsibility (CSR)
makes the company more appealing to investors, which in turn leads to
improved financial performance. This is due to the fact that current
investors recognise the importance of social and environmental
concerns, as well as economic concerns. In addition, some scholars
suggest that there are more investments in organizations that have
higher social performance than others (Teoh and Shiu, 1990).

Friedman, 1970: There is a negative association between corporate
social responsibility and financial performance. Milton Friedman made
the claim in the late 1960s that there is nothing quite like the social
responsibility of business in order to make a point. If corporate social
responsibility (CSR) is not practiced in a free society, the firm will be in
a precarious situation; the main purpose of a corporation is to maximize
profits while adhering to the highest standards of legal and ethical

conduct.
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CSR and Employee Commitment

Traditional corporate social responsibility (CSR) initiatives, such as providing

scholarships to students who are the first in their families to attend college or

investing in STEM education for female students, have been viewed by some

businesses as a "nice to have" rather than a "necessity," despite the fact that

they are becoming increasingly important. Going above and above could seem

to be an economically foolish move at times when the economy is poor or

when a firm isn't performing at its top.
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Halder Yandry Loor - Zambrano Dr. Beatriz Palacios — Florencio Dra
(2022): The work shows a positive and significant relationship between
CSR actions and the two attitudes of the employees considered: trust
and intrinsic motivation. Furthermore, the mediating character that both
variables play in the relationship between CSR and organisational
commitment is confirmed. Ecuadorian managers can infer from this
study the positive effects that CSR practices have on various attitudes
and behaviors of employees, such as their motivation at work, their
confidence in the company and their commitment to it.

Jennifer Kunz (2021): Findings indicate that CSR activities both on
afirm and on asupra-organizational level have a positive impact on
intrinsic motivation, while not affecting extrinsic motivation, i.e. CSR
neither fosters nor impedes extrinsic motivation. As a consequence the
commitment to CSR can be applied as an effective instrument to induce
intrinsic motivation without compromising extrinsic motivation.
Furthermore, results point to a non-additive impact of CSR engagement
at both levels, which indicates acomplex joint impact of CSR
engagement on different organizational levels on employees’ intrinsic
motivation.

Tiina Onkila & Bhavesh Sarna (2021): According to this study,
Employees have been mainly perceived as implementers of top-down
sustainability policies and as mediators towards organizational CSR-
related benefits. We also discuss the need for future research on the

more active role of employees in CSR relations, especially bottom-up
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change processes and understanding the role of tensions and
complexities.

Ruhee Singh; Sweta Srivastava Malla(2021): The study hypothesised
and also found supportive evidence that there exists a positive
relationship between CSR and employee commitment. The regression
analysis confirmed a significant positive relationship between CSR and
employee's organisational commitment. An additional finding of the
study suggested that the amount of time that a person serves in the
organizations also affects the employee commitment positively. The
findings of the study provided great insights to management, regarding
the important role CSR plays not only to the external stakeholders but
also positively affects the commitment levels of its employees.

Slobodan Mari¢, Nemanja Berber, Agne3 Slavi¢,(2021): Although the direct
effect is missing, employee commitment has a positive mediation effect
on CSR-firm performance link. The concluding part of the article
outlines the theoretical and practical implications, acknowledges
research limitations, and offers future research directions.

Christian Agyapong Sarfo, Jing A. Zhang ,Paula O'Kane, Nataliya
Podgorodnichenko, Kizito Kwabena Osei-Fosu(2021): Findings suggest
that employee commitment serves as an effective mechanism through
which employees' perception enhances their ethical behaviour. The
findings also show that the weaker the co-workers' ethical behaviour,
the stronger the relationship between employee commitment and ethical
behaviour. Both theoretical and practical implications are discussed.
TRAN, Quang Bach; NGUYEN, Thi Thu Cuc; HO, Dieu Anh ;
DUONG, Duc Anh(2021): The study also demonstrates that
commitment has a positive correlation with both organizational
identification and knowledge sharing of employees in the businesses.
On that basis, the study proposes several recommendations to improve
employee administration efficiency. This study's findings have shown
the importance and impact of corporate social responsibility in many
respects on employee administration efficiency. These are meaningful
contributions in theoretical and practical aspects that help businesses get

a more in-depth insight into employee administration and the need to
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care and promote corporate social responsibility for employees, which is
an important basis for further research.

De Silva, Keshara Manindri and De Silva Lokuwaduge, Chitra (2019):
This paper presents a framework developed through the analysis of
existing literature on the impact of CSR) on employee commitment to
the organisation. This framework explores the positive impact of
internal CSR and external CSR on employee commitment while using
the contractual position of employees as an intervening variable.The
conclusion of the study is a strong positive relationship between CSR
and Employee Commitment.

Henry Kofi Mensah(2017): The study found a strong positive
relationship between engagement in corporate social responsibility and
employee commitment. Engagement in corporate social responsibility
explained 54.1% of the total variation on employee commitment.
However, this relationship is insignificant when educational level and
years of working with the bank is controlled for. Gender however does
not confound this relationship. This must inform decision-making
regarding the planning and implementation of CSR strategies in
organizations. It is acknowledged that having particular concern for the
welfare of employees will boost the employee’s commitment and by
extension, their performance and ultimately the growth of the
Organization.

Aditya Pratap Singh & Saily Paithankar(2015): The object of the
research was to analyze the effects of Corporate Social Responsibility
activities on Employee Motivation and on Employee Engagement. The
research helps analyze the impact of CSR Activities on employees in an
organization. With a majority of respondents stating that there is a
positive impact of CSR Activities on Employees attitude towards the
organization, the alternate hypothesis “There is positive effect of CSR
Activities on employee satisfaction” can be proved. Further, when the
relation between the number of years of service completed by the
employee in an organization, is studied along with the number of CSR
Activities he/she has participated in, the results show a positively strong
relation of the effect of CSR Activities on employee commitment thus
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accepting, the alternate hypothesis “There is positive effect of CSR
activities on employee commitment”.

Caroline Closon, Christophe Leys, Catherine Hellemans(2015): The results
show that ethical and legal internal and external practices significantly
influence the affective organizational commitment. The results also
indicate that job satisfaction is positively influenced by internal and
external ethico-legal practices as well as by philanthropic practices.
Mehran Nejati & Khasami Sasan(2013): The findings of this research
confirmed that employees show higher commitment when working in
socially responsible organization. It also showed that all the four
categories of CSR examined in this study (CSR to social and non-social
stakeholders, CSR to employees, CSR to customers, and CSR to
government) significantly affect OC. Originality/value - Given that
most of previous studies on CSR-OC relationship are conducted in
Western and European settings, this study provides insights from a
culturally different context by examining the relationship in a
developing country where CSR is still at its infancy levels. The paper
also provides empirical support for a recently proposed CSR model and
validates it in a different setting.

Davila et al. (2012) did study on organizational identity and emotional
commitment, as well as on a sense of belongingness and workplace
behaviour, and CSR in addition to other subjects. They employed just
one dimension of identification in order to characterise the relationship
between employee identity and emotional commitment in the firm, and
as a consequence, they observed a significant connection between the
variables analysed.

Imran Ali , Kashif Ur Rehman , Syed Irshad Ali , Jamil Yousaf and
Maria Zia (2010): The study found highly significant positive
relationship between CSR and employee organizational commitment,
CSR and organizational performance, and Organizational commitment
and organizational performance. These findings are very meaningful for
decision makers and researchers. It depicts that organizations can
enhance their employee organizational commitment through involving

themselves in social activities for instance, identifying needs of the
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community and fulfilling them, working for better environment,
involving in employee welfare, producing quality products for
customers and complying with government rules and regulations and
working within legal ambiance. All these activities significantly and
positively influences employee commitment with organizations and
improve organizational performance.

Turker, 2009: In recent years, numerous scholars have investigated the
relationship between corporate social responsibility initiatives and
employee commitment, particularly in the context of emotional
commitment, and have come to the conclusion that there is a positive
relationship between the two categories of employee commitment.
Solinger et al. (2008): As a consequence of the significant relationship
that exists between emotional and normative commitment, Solinger et
al. (2008) are presented with the question of whether or not the two
forms of commitment are independent of one another in their research.
Brammer et al. (2007): As shown by Brammer et al. (2007), there is a
strong association between perceived internal and external CSR and
employee emotional engagement in the workplace. The authors used a
range of indicators to investigate the link between perceived internal and
external CSR and employee affective commitment, and they came to the
conclusion that internal CSR had a stronger relationship with employee
commitment than external CSR. There was a strong emphasis placed on
the importance of justice and equality in the workplace as a matter of
course. They also determined that the contribution of corporate social
responsibility (CSR) is very significant for a company's commitment to
the environment. When it comes to employee retention, they claim that
the contribution of corporate social responsibility activities is equally as
essential as work satisfaction in terms of retention.

Peterson (2004): Investigated the relationship between perceptions of
corporate social responsibility and employee commitment in a sample of
279 American business professionals, and Rego and colleagues (2010)
investigated the same sort of interaction in a sample of 260 Portuguese
business professionals, respectively. Both Peterson and Rego et al.,
(2010) used the same instrument produced by Magnain et al., (1999);
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Discriminatory duties were divided into two categories in subsequent
amendments, which were as follows: discretionary responsibilities
towards employees and discretionary responsibilities towards
community members. Following the conclusions of these two research,
it seems that some characteristics of social performance are significant
to employee commitment in certain conditions in particular
organizations. Employee commitment is shown to be positively
associated to all areas of corporate social responsibility, including
environmental sustainability. When it comes to employee commitment,
Peterson (2004) observed that there was a stronger correlation between
opinions of firms' ethical obligations in CSR and employee commitment
in this scenario.

Meyer et al. (2002): According to Meyer et al. (2002), previous research
has shown a considerable link between emotional commitments and
normative commitments in terms of correlation. Meyer & colleagues In
contrast, it was observed that the correlations between the three notions
of continuous commitment and both emotional commitment and
normative commitment were much lower than previously thought.
There are a variety of authors that embrace the three-dimensionality
concept of commitment, including (Meyer et al., 2002). Concerns raised
include the strong association between emotional and normative
commitment, which has been called into doubt, as well as the
relationship between emotional and normative commitment.

Verhoef et al., 2002: In addition to harmonising goals and beliefs,
employee commitment includes a need, a desire, and a responsibility to
show a connection to the organization's purpose, vision, and values
Affective commitment, continuing commitment, and normative
commitment are three categories of commitment that have been widely
recognised by academics in their research as being relevant.

Maignan, 2001: Employees may see it as a legal requirement rather than
as an example of socially acceptable behaviour on their part. As other
researchers found throughout their inquiry, this is the polar opposite of
what they uncovered. Prior study has shown that the legal aspects of
corporate social responsibility have a considerable positive impact on
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commitment, as has been demonstrated. Thus, Turker's assertion
concerning the relationship between these two conceptions has been
shown to be erroneous (Legal dimensions to CSR and employee
commitment).

Allen et al. (1990): An employee's commitment is described as the
process through which employees form a psychological attachment to
their employer over time.

Kanter (1986): The contribution of an individual's resource of action and
emotion to a group of people is described by Kanter (1986) as cohesion
commitment, which is defined as the contribution of an individual's
resource of action and emotion to a group of people, in relation to CSR.

Buchanan (1974): According to Buchanan (1974), commitment may be
described in terms of partisan commitment, in which people display a
connection to the organization's purposes and values while carrying out
obligations that are compatible with those aims and values. Employee
commitment indicated the relationship that existed between employees'
thoughts and beliefs and the company in which they were employed,
and had a positive relationship between CSR and Employee
Commitment.

Porter (1974): As defined by Porter and colleagues (1974), emotional
commitment is the state of mind in which employees want to continue

working for the company.

CSR and corporate reputation

150.

151.

Prija Saha, Chaitali Ghosh &Amit Kumar Chakrabarty(2021): Their
study on inter relatedness of CSR and Corporate reputation concluded
that here is a positive relationship between corporate social
responsibility and corporate reputation and corporate reputation has a
positive effect on the behaviours of customers, employees, investor as
different stakeholder group.

Rabia Akram & Ye Feng(2021): The results of this study revealed that
CSR has a positive association with firm reputation and sustainable
business performance. The findings also indicated that firm reputation

has a significant and positive association with sustainable business
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performance. Moreover, firm’s reputation plays a positive and
significant mediating role between CSR and sustainable business
performance. These results provide valuable recommendations.
Mahmood A, Bashir J,2020: The results of this study indicate that
brand reputation is a significant predictor of brand equity, and its
predictive power boosts up in the presence of CSR activities. It was also
ascertained that CSR initiatives related to ethics, economy, and
philanthropy expedite the process of conversion from brand reputation
to brand equity. The legal aspect of CSR in developing economies could
not prove to be fruitful in this particular context.

Migil Sontaite-Petkeviciene(2015): The results of this paper show that
CSR has become one of the most important drivers of corporate
reputation. Research shows that organizations of all types and sizes may
strengthen their corporate reputation by engaging in CSR activities. As a
result, CSR has become one of the most important business cases for top
managers of organizations in respect of corporate reputation building.
Nowadays the loss of corporate reputation is seen as a significant factor
in encouraging organizations to make investments in CSR.

Andrea Pérez(2015): This study shows that for future research that would
contribute to improving the knowledge on the relationship between CSR
reporting and corporate reputation.The relationship between CSR and
Corporate reputation is strong and positive.

Kang (2014): This research study explored the link between views of
corporate social responsibility and financial success in the financial
sector. Specifically, his study examines the link between perceptions of
corporate social responsibility (CSR) and the performance of companies
(corporate identification, reputation, trust, loyalty and word-of-mouth
intention). To show that the link between CSR perceptions and firm
performance is constant, this study used values-driven attribution as a
moderator. Customer opinions on corporate social responsibility,
according to the results of a survey of 200 Korean consumers, are
positive and have a positive influence on consumer trust as well as
loyalty and word-of-mouth intention; nevertheless, they have no

significant impact on company identity and reputation. The findings

Page | 137


https://www.researchgate.net/profile/Andrea-Perez-41

156.

157.

158.

159.

have important implications for corporate managers, such as CSR or
human resource managers, and practitioners who are interested in
understanding the mechanism underlying the relationship between CSR
perceptions and corporate performance, as well as those who are
seeking to improve the effectiveness and efficiency of corporate
performance. As a result of the results of this study, more corporate
managers, such as corporate social responsibility (CSR) or human
resource managers, are encouraged to engage in and implement CSR
initiatives.

Bayoud and Kavanagh (2012): According to Bayoud and Kavanagh
(2012), corporate social responsibility (CSR) reporting improves
business image and financial performance, as well as the capacity to
recruit foreign investors, as well as increased customer satisfaction and
staff engagement.

Melo and Galan (2011): According to Melo and Galan (2011), corporate
social responsibility (CSR) contributes to the enhancement of this
competitive advantage. Customers' decisions about which goods or
services to buy are heavily influenced by corporate social responsibility
(CSR) efforts.

Castaldo et al. (2009): According to Castaldo et al. (2009), various polls
have shown that consumers are impacted by an organization's corporate
social responsibility efforts. Furthermore, ethical and philanthropic CSR
practices, according to Park et al. (2014), may create and foster
customer beliefs that an organization adheres to high ethical standards
and is concerned about the well-being of society, which, in turn, has a
positive impact on consumer perceptions of corporate reputation and
brand equity.

Lamberti and Lettieri (2009): Lamberti and Lettieri (2009) concur that if
consumers are aware of the ethical consequences of a firm's behaviour,
they are more likely to ensure that the organization will keep specific
quality standards and retain, or enhance, its corporate reputation as a
result of this awareness. Adding to the authors' arguments, Melo &
Garrido (2012) point out that corporate social responsibility (CSR) is a
heterogeneous concept that, when broken down into qualitative
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categories, each of its aspects affects company reputation in a different
way.

Unerman, 2008: Stakeholder groups' perceptions of an organization's
corporate social responsibility (CSR), or more precisely, their
perceptions of how well the organization's CSR initiatives and outcomes
meet stakeholders' social and environmental values and expectations, is
a critical aspect of corporate reputation. The ability to affect these
impressions is provided by corporate social responsibility, which
contributes to the maximization of the earning potential of a company's
reputation.

Husted and Allen (2007): According to a study of their literature,
corporate social responsibility and company reputation are favourably
associated. For example, according to Husted and Allen (2007),
increasing consumer and stakeholder groups' knowledge of goods and
CSR value may have a beneficial impact on the organization's overall
reputation and reputational risk.

Dowling, 2004: This study showed that Perceived assets, such as a
company's corporate reputation, are among the most valuable assets a
company may have. However, despite the fact that it is intangible, it has
the ability to produce tangible outcomes. Due to the intangible nature of
a company's reputation, it is difficult for competitors to imitate or
duplicate it (Dowling, 2004).

Fombrun and van Riel, 2004: This study concluded that having a good
reputation may assist you in obtaining favourable public or media
attention. And also build a strong reputation for CSR.

Aula and Heinonen (2002): Several researchers, like Aula and Heinonen
(2002, 2002), asserted that a positive reputation may generate economic
value for a firm. They introduced the idea of "Return on reputation,”
which is a unique concept that emphasises the importance of reputation
for enterprises. Briefly stated, a firm's reputation may have an influence
on the management and profitability of the company, as well as on the
market's expectations for the company's future. Every year since 1984,
Fortune magazine has released the Corporate Reputation Quotient,

which is an indicator of how well a firm is considered by its consumers.

Page | 139



3.9

Companies that engage in CSR activities outperform their competitors
that do not participate in CSR activities, according to the findings of this
study. When a company's activities are positive, customers' opinions of
the company's corporate social responsibility (CSR) programmes may
be positively affected (Sen and Bhattacharya, 2001).

165. Brown and Dacin (1997): Brown and Dacin (1997) said that corporate
social responsibility (CSR) acts lead customers to establish positive
linkages between a firm and its reputation as a result of the efforts taken.
The degree to which a customer recognises and appreciates a company's
corporate social responsibility initiatives, the higher the possibility that
he or she would see the company's reputation favourably, and values-
driven attribution may have a beneficial moderating impact on this link.

Research Gap of the Study

Many research studies have been done in the area of the impact of CSR on
financial performance, the commitment of employees, and corporate
reputations. They have been researched on an individual basis with CSR as the
independent variable, but no studies have been found which has combined all
of them and studied the impact of CSR. The imperative research gap that has
been identified is the latest recent study or surveys post covid era on the topics
of Corporate Social Responsibility in India. Very few or negligent number of
studies have been undertaken on the topics of CSR effectiveness and CSR
implications. But, the researcher did not come across good literature on
managerial perceptions. Hence, this area would be good for further research.
There is very less research on CSR that has been found in the selected
companies. Hence, this research study explores the CSR activities and their
impact on organizational performance in selected 18 companies. Moreover,
this research is limited to the state of Gujarat and such a study has not been
found in the state. Moreover, very few researches across the country have been

found studying the impact of CSR on the variables mentioned in this study.
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