
bshbims.es
Abrol, U., Khan, N., Thapar, V. & Srivastav, P. (1991). 
Television viewing among children of Delhi schools NIPCCD 
Technical Bulletin. (4).

Agarwal, B.C. Karnick, K., Lai, C. & Vishvanath, K. (1986). 
Children* s television in India ± A situational analysis. 
Ahmedabad : DECU, ISRO.

Agrawal, B.C., Malek, M.R. (1986). Television in Kheda i A 
•S&sisl SYalliaiifiB a£. sill. New Delhi : Concept Publishing 
Company,

Armstrong, B.G., Neuendorf, K.A. & Brentar, J. (1992). TV 
entertainment, News, and racial perception of college students. 
Journal of Communication, 42(3), 153-176.

Atkin D. (1991). The evolution of television series 
single women, 1966-1990. a£ Bxa&ds&aiing &
Media. 35(4), 517-523.

Atwood, R.A., Zahn, S.B. & Webber, G. (1986). Perceptions of 
the traits of women on television. Journal of Broadcasting & 
Electronic Media. 30(1), 95-101.

Baehr, H. (1980). Liberated women in television drama. Women*s 
Studies International Quarterly. 3, 29-39,

addressing

231



Bahl, A., Mukerjee, N. & Capila, A. (1988). Images of women on 
television and their role in society : A study of senior school 
students responses. In Studies in communication research 
conducted at the Dept. of community Resource Management and 
Extension. New Delhi, Lady Irwin College, 58 - 62.

I

Bajpai, S. (1992, December, 27). Crossing channels. Indian 
Express.

Balasubramanyam, A.S., Kiranmai, B.K. (1990, July - August). 
Does TV affect school performance ? Vldura. 15-17.

Balsubrahmanyam, V. (1987 December). One continuous cheer for 
Doordarshan. Mainstream. 23-24.

Balsubrahmanyam, V. (1988, December). The good, the tolerable 
and the jarring; changing images of women in FP propaganda. 
Economic and Political Weekly, 2571.

Balsubrahmanyam, V. (1991, November). Dejavu. Economic and 
Political Weekly, 2690.

Bandura, A. (1977). Social learning theory. Englewood Cliffs, 
NJ : Prentice Hall.

Bandura, A., Ross, D. & Ross, 6. (1963). Imitation of film-
mediated aggressive models. Journal of Abnormal and Social 
Psychology^, £6, 3-11.

232



Baran, S.J. (1976). Sex on TV and adolescent sexual self image. 
Journal of Broadcasting. 20(1), 61-68.

Berkovitz, L. (1984). Some effects of thoughts on anti and pro­
social influences of media events : A cognitive and 
neoassociationist analysis. Psychological Bulletin 95, 410-427.

Beuf, A. (1974). Doctor, Lawyer, Household Drudge. Journal of 
Communlcation. 24(2), 142-145.

Bhasin, K. (). Women, Development and Media, In K. Bhasin and 
B. Agrawal (Eds.) Women and media; analysis. Alternatives and 
action. New Delhi : DAWE, ISIS International and Kali for women.

Bretl, D.J. & Cantor, J. (1988). The portrayal of men and 
women in U.S. television commercials : A recent analysis and 
trends over 15 years. Sex Roles. 18(9/10), 595-609.

Bronfenbrenner, U. (1979.). Ecology of Human Development. 
London : Harvard.

Brown, W.J. (1990). Prosoclal effects of entertainment 
television in India. Asian Journal al SammmifiaMailx 1(1). 113- 
135.

Busby, L.J. (1974). Defining the sex-role standard in network 
children’s programmes. Journalism Quarterly. 41(4) 690-696,

233



Calvert, S.L., Huston, A.C. (1987). Television and children's 
gender schemata. New Directions for Child Development, 38, 75- 
88.

Cassata, M.B. & Anderson, P.A., Skill, T.A. (1980). The older 
adult in day time serial drama. Journal of Communication. 30(1). 
48-49.

Chaney, D.C. (1970). Involvement, realism and the perception of 
aggression in television programmes. Human Relations, 23, 373- 
381.

Chaudhary, H. (1987, Jan. - Dec.). Images of women through
television. GQjm&SkiQ&toj;, 29-31.

Chhabra, R. (1988). Television programmes for women. In B.S. 
Thakar and B.C. Agrawal (Eds.) Media Utilization for the 
development of women and children. New Delhi : Concept
Publishing Company.

Cole, M. & Cole, S. (1989). The development of children. New 
York : Scientific American Books.

Compesi, R.J. (1980). Gratifications of day time TV serial
viewers. Journalism Quarterly, 57(1), 155-158.

Condry, J, (1989). The Psychology of television. New Jersey : 
Lawrence Erlbaum.

234



Conway, J.C. & Rubin, A.M. (1991). Psychological predictors of 
television viewing motivation. Communication Research 18(4), 
443-463.

Coopersmith, S. (1967). The antecedents of self-esteem. Ban 
Francisco : Freeman.

Courtney, A.E. & Whipple, T.W. (1974). Women in TV 
commercials. Journal of Communication, 24(2), 110-118.

Dambrot, T.H., Reep, D.C., & Bell, D. (1988). Television sex 
roles in the 198Q’s. Do viewer’s sex and sex role orientation 
change the picture ? Sex Roles. 19(5/6), 387-401.

DeFleur, M.L. 
communication.

& Ball-Rokeach, S. (1989). Theories of mass 
(5th ed.). New York : Longman.

Defleur, M.L. (1964). Occupational roles as portrayed on 
television. Public Opinion Quarterly. 28, 57-74.

Dominick, J.R. & Rauch, O.E. (1972), The image of women in 
network TV commercials. Journal of Broadcasting. XVI(3). 259- 
265.

Dominick, J.R., Richraan, S. & Whurtzel, A. (1979). Problem 
solving in TV shows popular with children : Assertion Vs
aggression. Journalism Quarterly, §.6.(3), 455-463.

235



Donohue, W.A. & Donohue, T.R. (1977). Black, white, white 
gifted, and emotionally disturbed children’s perceptions of the 
reality in television programming. Human Relations. 30(7), 60- 
621.

Downing, M. (1974). Heroine of the day time serial. Journal of 
Communication. 24(2), 130-137.

Downs, A.C & Cowan, D.C. (1980). Sex differences in
reinforcement and punishment on prime-time television. Sex
Roles, 6(5), 683-694 •

Eastman, H.A. , Liss, M. (1980), TV preferences of children from
four parts of the US. Journalism Quarterly■ 57(3), 489-491.

Elliott, W.R. & Slater, D. (1980). Exposure, experience and 
perceived TV reality for adolescents. Journalism Quarterly. 57. 
409-414, 431.

Ferrante, C.L., Haynes, A.H. & Kingsley, S.M. (1988). Image of 
women in television advertising. Journal of Broadcasting & 
Electronic Media. 32(2), 231-237

Fox, J. (1980). Girls favorite TV females. Journalism 
Quarterly. 57U)> 146-150.

236



Goff, D.H., Goff, L.D. & Lehrer, S.K. (1980). Sex-role 
portrayals of selected female television characters. Journal of 
Broadcasting, 24(4), 467-478.

Gransberg, G. (1985). Television and self concept formation in 
developing areas : The Central Canadian Algonkian experience. 
Journal of Cross-Cultural Psychology^ 16(3), 313-328.

Greenberg, B.S. (1988). Some uncommon television images and the 
drench hypothesis. In S. Gskamp (Ed.5 Television as a social 
issue (pp. 88-102). Newbury Park, CA : Sage

Greenberg, B.S. & Dominick, J.R. (1969). Racial and social 
class differences in teenagers’ use of television. Journal of 
Broadcasting. 13. 331-344.

Greenberg, B.S. & Reeves, B. (1976). Children and perceived 
reality of television. Journal of Social Issues. 32, 86-97.

Greenberg, B.S., Kimberly, A., Neuendorf, N & Buerkel-Rothfess & 
Henderson,L (1982). The soaps : Whats on and who cares ? Journal 
of Broadcasting. 26(2), 519-536.

Greenberg, B.S., Simmons, K.W., Hogan, L. & Atkin, C. (1980). 
Three Seasons of television character : A demographic analysis. 
Journal of Broadcasting. 24(1). 49-60.

238



Grover, S. & Sawhney, H. (1988). Advertising : A consumer 
opinion survey. In Studies in communication research conducted 
at the Dept. of Community Resource Management and Extension. 
New Delhi ; Lady Irwin College, 67-68.

Gujarat tops in TV viewership (1993, Feb.). Times of India. 
Harris, M.B. & Voorhees, S.D. (1981). Sex-role stereotypes and 
televised models of emotions. Psychological Reports t 4.8(3), 826. 
Haskell, D (1979). The depiction of women in leading roles in 
prime time television. Journal of Broadcasting, 23(2), 191-196.

Hawkins, R.P. (1977). The dimensional structure of children’s 
perceptions of television reality. Communication Research. 4, 
299-320.

Hawkins, R.P. (1977). The dimensional structure of children’s 
perception of television reality. Communication Research. 7, 
299-320.

Hawkins, R.P. & Pingree, S. (1981). Using television to 
construct social reality. Journal of Broadcasting. 25(2), 347-.
365.

Hawkins, R.P. & Pingree, S. (1982). Television’s influence on 
social reality. In D.Pearl, L.Bouthllet & J.Lazar (Eds.), 
Television and behaviour i Ten years of scientific progress and 
Implications for the eighties (Vol.2 pp. 224-247). Rockville, 
MD

239



Hermes, J. & Zoonen, L. (1987, July). Fun or serious business.! 
Dutch feminist television programmes 1975-1987. Paper prepared 
for Women’s Worlds, Visions and revision. Third International 
Interdisciplinary congress on Women, Dublin.

Hirsch, P.M. (1980). The scary world of the non viewers and 
other anomalies : A reanalysis of Gerbner et al's findings on 
cultivation analysis. Communication Research, 2(4), 403-456.

Hughes, M. (1980). The fruits of cultivation analysis : A 
rexeamination of some effects of television watching. Public 
Opinion Quarterly.44 , 287-301.

Indian TV’s moment of reckoning (1991, Oct. - Nov.). Business 
India, p. 46.

Jeffres, L.W. (1986). Mass media - processes and effects. 
Prospect Heights, Illinois : Waveland.

Jeffries-Fox, S. & Signorielli, N. (1979). Television and 
children's conceptions of occupations. In H.S. Dordick (Ed.), 
Proceedings of the Sixth Annual Tele Communications Policy 
Research Conference (pp. 21-38). Toronto : Lexington Books.

Jennings - Walstedt, J., Geis, F.L., & Brown, V. (1980). 
Influence of television commercials on women’s self-confidence 
and independent jugement. Journal of Personality and Social 
Psychology. 38(2), 203-210.

240



Joshi, I. (1991). Women dimension on television, policy, 
personnel and programme. New Delhi : Concept Publishing.

Joshi, S.R. (1987). Invisible barriers : Women at senior levels 
in Indian television. In Women and media decision making.,, ilia

Katzman, N. (1972). Television soap operas : Whats been going 
on anyway ? Public Opinion Quarterly, 36(2), 200-212.

Khalwachwala, D. (1986). Portrayal of women in India : A view 
point. In D.C. Agrawal and A.K. Sinha (Eds.). SITE to INSAT i 
dhallsn&e oi nxMuciisn and Baasarsh lax aaman and abildxen. New 
Delhi : Concept Publishing Company.

Korzenny, F. & Neuendorf, K. (1980). Television viewing and 
self concept of the elderly. Journal of Communication. 30(1). 
71-80.

Krishnan, P. & Dighe, A. (1990). Affirmation and denial 
Construction of femininity on Indian television. New Delhi : 
Sage.

Lemon, J. (1978). Dominent or dominated ? women on prime - time 
television. In G. Tackman A.K.Daneils, J. Benet (Eds.) Hearth 
and Home ± Images of women in the mass media. New York : Oxford 
University Press, pp. 51-68.

barriers. Paris : UNESCO.

241



Livingstone, S,M. (1990). Interpreting a television narrative : 
How different viewers see a story. Journal of Communication^ 
4£(1), 72-85.

Mahalan, K. (1990). Television and women's development. New 
Delhi: Classical Publishing.

Malik, S. (1987). Television and the economic integration of 
women. Interaction. 5(2&3), 47-56.

Manes, A.L. & Melnyk, P. (1974). Televised models of female 
achievement. Journal of Applied Social Psychology. 4(4), 365 ~ 
374.

Mayuri, K & Mohite, P. (1993). (Adolescents’ perception of 
multi channel television portrayals). Unpublished raw data.

Mayuri, K. & Mohite, P. (1992-a). Relevance of television in 
the lives of school going children. Perspectives in Education. 
8(3/4), 223-231.

Mayuri, K. & Mohite, P. (1992-b). Television Children’s 
viewing patterns. Social Change. 22(4), 55-64.

McArthur, L.Z. & Eisen, S.V. (1976). Television and sex-role 
stereotyping. Journal of applied social psychology. 6(4), 329- 
351.

242



McNeil, J.C. (1975). Feminism, femininity and the television 
series. Journal of Broadcasting, 19(3), 259-271.

Mehta, S. & Seth, M. (1988). An evaluation of health 
programmes on Delhi Doordarshan by television viewers. In 
Studies in communication rsaearab gaadusied &± ids fisEjL. si 
5siomusi±z Bssaurdg tfansfififfiSfli and Ixieuaisu. New Delhi : Lady 
Irwin College, 62 - 64.

Messaris, P. & Kerr, D. (1984). TV related mother-child 
interactions and children’s perceptions of TV characters. 
Journalism Quarterly, 61(3), 662-666.

Miller, M.M. & Reeves, B. (1976). Dramatic TV content and 
children’s sex role stereotypes. Journal of Brodacasting, 20(1). 
35-49

Ministry of Information and Broadcasting (1984). An Indian 
Eerssoality fox television i Report 2f the Working Groyp on 
Software for Doordarshan (Vol. I). New Delhi ; Government of 
India Press.

Morgan, M. (1982). Television and adolescents sex role 
stereotypes : A longitudinal study. Journal of Personality and 
Social Psychology. 43, 947-955.

Morgan, M. (1984). Heavy television viewing and perceived 
quality of life. Journalism Quarterly. 61(3), 499-504.

243



Morgan, M. (1987). Television, sex-role attitudes and sex-role 
behaviour. Journal of Early Adolescence2(3), 269-282.

Morgan, M. & Shanahan, J. (1991). Television and the 
cultivation of political attitudes in Argentina. Journal of

Morison, P., Kelly, H. & Gardner, H. (1981). Reasoning about 
the realities of television : A developmental study. Journal of 
Broadcasting. 25(3). 229-241.

Myers Jr, P.N. & Bifpca, F.A. (1992). The elastic body image : 
The effect of television advertising and programming on body

Iimage distortions in young women. Journal of Communication 
4^(3), 108-133.

Natayanan, A. (1984). The impact of television on Indian 
families : A case study of Bombay television viewers. Indian
Dissertation Abstracts. 13. (1-4), 243-246.

Neuman, W.R. (1982). Television and American culture ; The mass 
medium and the pluralist audience. Public Opinion Quarterly. 46. 
471-487.

Newton, B.J. & Buck, E.B. (1985). Television as significant 
other : Its relationship to self-descriptors in five countries. 
Journal of Cross-Cultural Psychology. 16(3), 289-312.

244



Nolan, J.D., Galst, J.P. & White, M.A. (1977). Sex bias on 
children’s television programme. Journal of Psychology. 96, 197- 
204.

life stage to motives for using television and the perceived

Communication Association Convention Acapulco, Mexico.

Padhy, K.S. & Beheria, A.K. (1991). Perceptions of youth on 
television. Communication. March, 12-18.

Parvez, S. (1984).' Analysis of mass media appealing to women. 
Psychological Research Monograph of National Institute of 
Psychology. Quaid-Aizam University, Islamabad, 80-88.

Peevers, B.H. (1979). Androgyny on the TV screen ? An analysis 
of sexrole portrayal. Sex Roles. 5(6), 797-809.

Peirce, K (1989). Sex-role stereotyping of children on 
television : A content analysis of roles and attitudes of child 
characters. Sociological Spectrum. jj, 321-328.

Phatak, A.B., Singh, V.V. (1986). Television and students. 
Journal of Indian Education, ig(3), 39-43.

Pingree, S. (1983). Children’s congnitive processes in 
constructing social reality. Journalism Quarterly. £>0(3), 415-

of 2Y. Paper presented to the International

245



422.

Potter, J.W. (1988). Perceived reality in television effects 
research. Journal of Broadcasting & Eleciranic Medi&x .3.2(1) > 23- 
41.

Potter, J.W. (1991). Examining cultivation from a psychological 
perspective : Component subprocesses. Communication Research. 
18(1), 77-102.

Rakow, L.F., & Kranich, K. (1991), Women as sign in television 
news. Journal of Communication. 41(1), 8-23.

Reep, D.C. & Dambrot, F.H, (1987). Television’s professional 
women : Working with men in the 1980s. Journalism Quarterly. 
S4(2), 376-381

Reeves, B. & Anderson, D.R. (1981). Media studies and 
psychology, Communication Research. 18(5),

Reeves, B. & Millar, M.M. (1978). A multidimensional measure 
of children’s identification with television character. Journal 
pf Broadcasting,. 22(1), 71-86.

Reeves, B. & Miller, M.M. (197-8). A multi dimensional measure 
of children's identification with television characters. Journal 
of Broadcasting. .22(1), 71-86.

246



Rosenberg, M. (1965). Society and the adolescent self image.
Princeton : Princetion University Press.
Rouner, D. (1984). Active television viewing and the
cultivation Hypothesis. Journalism Quarterly, 61(1) • 169-174.

Rubin, A.H. (1979). Television use by children and adolescents. 
Human Commun1cat1on Research, 5, 109-120.

Rubin, A.M. (1983). Television uses and gratification : The
interactions of viewing patterns and motivations, Journal of 

51(1), 37-51.

Rubin, A.M. (1985). Uses of day time television soap operas by 
college students. Joarnal q! Bxfi&ds&aii&g & Elssixmis 
29(3), 241-258.

Rubin, A.M. & Rubin, R.B. (1981). Age, context and television 
use. Journal of Broadcasting, 25(1), 1-13.

Sanford, L.T. & Donovan, M.E. (1984). Women and self-esteem. 
New York : Penguin Books.

Schultz, S. & Sprafkin, J.N. (1978). Spot messages appearing 
within Saturday morning television programmes. In G. Tuchman, 
A.K.Daniels and J.Benet (Eds.). Hearth and Home j_ Images of 
women in the mass media. New York : Oxford University Press pp, 
6

247



Beggar, J. (1974). Imagery of women in television drama : 1974. 
Journal of Broadcasting. 19(3), 273-282.

Seggar, J.F. & Wheeler, P. (1973). World of work in TV: Ethnic 
and sex representation in TV drama. Journal of Broadcasting. 
17(4), 201-214.

Shapiro, M.A. & Lang, A. (1991). Making television reality. 
Unconscious processes in the construction of social reality. 
Communication Research. 18.(5), 685-705.

Sharada, P.V. (1992). Impact of television on Political 
awareness of rural masses. New Delhi : Gyan Publishing Home.

Shastri, J. (1992). Television viewing pattern. academic 
performance and selected cognitive skills of primary school 
ohlldren. Unpublished M. Phill dissertation, M.S.University, 
Boarda.

Shaubhaar, J.D. & Viscasillas, G.H. (1991). Class, Genre, and 
the regionalization of television programming in the Dominican 
Republic. Journal of Communication, 41(1), 53-87.

Signorielli, N. (1974). Patterns in prime-time. Journal of

Slgnorielli, N. (1982). Marital status in television drama : A 
case of reduced options. Journal of Broadcasting, !g6(2), 585-

248



597.

Signorielli, N. (1985). Role portrayals and stereotyping on 
television i 4a annotated bibliography of. studies relating to 
women. minorities, ageing. sexual behaviour, health and 
handicaps. West Port, CT : Greenwood Press.

Singhal, A. & Rogers, F.M. (1988). Television soap operas for 
development in India. Gazette. 41. 109-126.

Singleton, L.A & Cook, S.L. (1982). Television network news 
reporting by female correspondents : An update. Journal of 
JB^adcastlug^ £6(1), 487-491.

Soderland, W.C., Surlin, S.H. & Romanow, W.I. (1989). Gender 
in Canadian local television news : Anchors and reporters. 
Journal of Broadcasting & Electronic Media, 33. ( 2), 187-196.

Sptafkin, J. & Liebert, M. (1978). Sex-typing and children's 
television preferences. In J. Tuchman, A.K. Daniels, J. Benot 
(Eds. ), Hearth and home j_ Images of women in the mass media. New 
York : Oxford University Press, 228-239.

Sprafkin, J.N., Silverman, T.L. & Rubinstein, E.A. (1980). 
Reactions to sex on television : An exploratory study. Public 
Qfiinlon Quarterly,, 44, 303-315.

249



Srikandath, S. (1991). Cultural values depicted in Indian 
television advertizing, Gazette, 48, 165-176.

Stocking, S.H., Sapolsky, B.S. & Zillmann, D. (1977). Sex 
discrimination in prime time humor. Journal of Broadcasting. 
M(4), 447-457.

?

Stone, V.A. (1973-74). Attitudes towards television News women. 
Journal of Broadcasting. 18(1), 49-61.

Stretcher, H.W. (1974). The girls in cartoons, Journal of 
Communication. .24(2),. 125-129.

Thomas, S. (1978). The relationship between day time serials 
and their viewers. Dissertation Abstracts International. 38,
(Doctoral dissertation, University of Pennsylvania, 1977), (11—
B), p. 6383 A.

Turrow, J. (1974). Advising and ordering : Day time, prime
time. Journal of Communication. 24(2), 138-141.

Vandeberg, L.R. & Streckfuss, D. (1992). Prime-time 
television's portrayal of women and the world of work : A
demographic profile. Journal of Broadcasting and Electronic 
MsdliLL 36(2), 195-208.

Verna, M.E. (1975). The female image in children’s TV 
commercials. Journal of Broadcasting. 19(3), 301-309.

250



Vijayashree, D. (1986). Television viewing patterns and 
perceptions of female characters portrayed in teleserials - a 
survey among adolescent girls. Unpublished masters theisis, 
Ahdhra Pradesh Agricultural University, Hyderabad.

Vilanilam, J.V. & Yaseen, P.V. (1987). Media use and 
evaluation by Keralities : A pioneering survey among train 
passengers. Indian Journal of Mass Communication. 11(1), 100- 
114.

Zemach, T., & Cohen, A.A. (1986). Perception of gender 
equality on television and in social reality. Journal of 
Broadcasting and electronic media. 30(4), 427-444.

251


