BIBLIOGRAPHY

Books & Articles

A & M, 59 Case Studies, 1989-94, “Cash and Carry” Spectrum
Communication Pvt. Ltd., New Delhi.

A Ries and J. Trout, Positioning : ‘The Battle for Your Mind’, (Warner
Books, New York, 1981.)

A. Campbell and S. Yeung, ‘Do You Need a Mission Statement?’,
(Economist Publications Management Guides, London, 1990).

A. Campbell, M. Devine and D. Young, ‘Sense of Mission’, (Economist
Books / Hutchinson, London, 1990.)

A.F.T. Payne, ‘Developing a marketing oriented organization’,
(Business Horizons, May-June 1988)

A. Weinstein, ‘Marketing Segmentation’,( Probus Publishing Company,
Chicago, 1987,

Akbar, S., “Norms to Judge Deficiency in Service”, Indian Express, 4™
January, 1996.

Almeida, M., “The Future’s in Card”, Business India, February 13-26,
1995.

Anderson, R.L., and T.A. Bancroft, “Statistical Theory in Research”, New
york : Mc Graw - Hill Book Company, Inc., 1952.

B. H. Booms and M. J. Bitner, ‘Marketing strategies and organization
structures for service firms’ (in J. H. Donnelly and W. R.
George, Marketing of Services, American Marketing
Association Proceedings Series, Chicago, 1981, p.48.)

B.J. LaLonde and P. H. Zinszer, ‘Customer Service: Meaning and
measurement’,( NCPDM, 1976.)

B.J. La Londe, M. C. Cooper and T. G. Noordewier, ‘Customer Service: A
management perspective’, (Council of Logistics Management,
1988.)

219



B. Shapiro, ‘Rejuvenating the marketing mix’, (Harvard Business Review,
September — October 1985, pp. 28-33.)

Bennett, Peter D., (ed.) “Marketing and Economic Development,
Proceedings of fall Conference”, Chicago : American
marketing Association, 1965.

Bennett,Spencer, and david Bowers, “An Introduction to Multivariate
Techniques for social and hehavioural Sciences”, London :
The Macmillan Press Ltd., 1976.

Bernhardt, Kenneth L. & Thomas C. Kinnear, “Cases in Marketing
Management”, Dallas, Texas : Business Publications, Inc.,

1978.

Berry.,L. ,and Parasuraman,A. ‘Marketing Services’ ,(The Free
Press,Macmillan Inc. 1991)

Bhagat, R., “A Big Boom on the Cards”, Indian Express, Vizianagaram, gt
March, 1994.

Biglin, R.J., “The Challanges of Professional Services Marketing” , The
Journal of Consumer Marketing, Spring, 1985.

Blank, Steven c. “Practical Business Research Methods”, Westport,
connecticut : Avi Publishing Company, Inc., 1984,

Bloom, P.N., “Effective Marketing for Professional Services”, Harvard
Business Review, September-October, 1984.

Business Standards, “The Seven Ps of Service Strategy”, 23" August,
1994, The Strategist.

Business Word, “Credit Card”, December, 1993.

C. Gronroos, ‘Services Management and Marketing’, (Lexington Books,
Lexington, Mass., 1990.) ,

C. H. Lovelock, ‘Classifying services to gain strategic marketing
insights’, (Journal of Marketing, vol. 47, Summer 1983.)

C. H. Lovelock, ‘Developing and implanting new services’( in W. R.
George and C. E. Marshall, (eds.),

C. J. Easingwood ‘New product development for service companies’,
(Journal of Product Innovation Management, vol. 4, 1986.

220



C. J. Easingwood and V. Mahajan, ‘Positioning of financial services for
competitive advantage’ (Journal of Product Innovation
Management, vol. 6, 1989.)

C. Lovelock, ‘Seeking synergy in service operations: seven things
marketers need to know about service operations’,
(European Management Journal, vol. 10, no. 1, March 1992.)

Chakravarti, S., “Credit Card Gaining Ground”, India Today, June 15,
1994,

Chiravuri, S., “Is there Money in the Card Business?”, in Money
Manager, Business Standard, 4™ Novermber, 1993.

Choudhuri, S., : ‘No need for Cash in the Wallet:’, Brand Equity, 1995.

Collier, D. A., “The Service/Quality Solution’, (Irwin Professional
Publishers, Distributors by IBD, New Delhi.)

Cooley, Willian W., and paul R. Lohnes, “Multivariate Data Analysis”,
new York: John Wiley and Sons, Inc., 1971.

Cooley,William W, and Paul R. Lohnes, “Multivariate Procedures for the
Behavioral Sciences”, New york : John Wiley & Sons, Inc.,
1962.

Cowell,D. “The Marketing of Services’ ,( Butterworth Heinemann, 1991)

Croxton ,Frederick E., and Dudley J. Cowden, “Applied General
Statistics”, second edition, New Delhi : Prentice - Hall of India

,1964.
D. F. Channon, ‘Global Banking Strategy’, (Wiley, New York, 1988.)

D. H. Light ‘A guide for new distribution channel strategies from service
firms’, (Journal of Business Strategy, vol. 7, no. 1, Summer

1986.)

D. Helman and A. Payne, ‘Internal Marketing : Myth versus reality’,
(Cranfield School of Management Working Paper, Cranfield,
SWP 5/92,1992.)

D. W. Cowell, ‘New service development’ Journal of Marketing
Management, Vol. 3, no. 3, 1988.

Das, R., “Card Facts”, The Economics Times, 14" August, 1993.

221



Davis, Kenneth R. “Marketing Management”, second edition, New York :
The Ronald Press Company, 1966.

Deb, S. & Awasthi, M., “Credit Well Deserved”, A & M, August, 1991.

Dibb,Simkin,Pride and Ferrell ‘Marketing’, (European Edition,Houghton
Miffin, 1991) ‘

Drucker, Peter F., “Marketing and Economic Development”, Journal of
Marketing, Vol.-22, January 1958.

Emory, C. William. “Business Research Methods”, Illinois : Richard D.
Irwin, Inc.1976.

Enis, Ben M. “Depending the concept of Marketing”, Journal of
Marketing, Vol. 37, October 1973. .

Ezekiel, Mordecai, and Karl A. Fox, “Methods of Correlation and
Regression Analysis”, Third edition, New York : John Wiley
& Sons, Inc., 1963.

F. A. Johne and P. M. Pavlidis, ‘Product development success in banking
: a review of the literature’, City University Business School,
Working Paper no. 118, May 1991.)

F. F. Reichheld and W. E. Sasser Jr., ‘Zero defections: quality comes to
service’, (Harvard Business Review, September-October 1990,

pp. 105-11.)

F. R. David, ‘How companies define their mission’,( Long Range
Planning, vol. 22, no. 1, 1989, pp. 90-7.)

Foxall,G.(Ed.) ‘Marketing in the Service Industries’ , Frank Cass and Co.,
UK, 1984)

G. D. Upah, “Emerging Perspectives on Services Marketing”, American
Marketing Association, Chicago, 1983,)

G. L. Shostack, ‘Planning the service encounter’, (in J. A. Czepiel, (ed.)
The Service Encounter, Lexington Books, Lexington, Mass.,

1985.)

G. L. Shostack, ‘Service positioning through structural change’, (Journal
of Marketing vol. 51, January 1987, pp. 34 — 43.)

222



G. M. Moebs and E. Moebs, “Pricing Financial Services”, Dow Jones —
Irwin, Homewood, Illinois, 1986.)

Garrett, Henry E. and R.s. Woodworth. “Statistics in Psychology and
Education”, Bombay : Vakils, Feffer and Simons Ltd., 1966.

Gelb, B.D., “How Marketers of Intangibles can Raise the Odds for
Consumer Satisfaction”, The Journal of Consumer Marketing,

Spring, 1985.

Green, Paul E. and Donald S. Tull. “Research for Marketing Decisions”,
Second edition, New Delhi : Prentice Hall of India Private
Limited ,1973.

Grether, E. T. and Robert J. Holloway, “Impact of Govt. upon the Market
System”, Vol.-31, April 1967.

Guilford, J.P., “Fundamental Statistics in Psychology and Education”,
Fourth Edition ( International student edition) Tokyo : McGraw
- Hill Book Company, 1956.

Gupta, M.L. “Business Statistics”, First edition, Baroda : Acharya Book
Depo, 1981.

Gupta, S.L., ‘Marketing Sense’, (S & S Publications, Delhi.)

Hise, Richard T., “Have Manufacturing firms adopted the Marketing
Concept”, Journal of Marketipg, Vol.-29, July 1965.

I. D. Canton, ‘How manufactarers can move into the service business’,
(Journal of Business Strategy, July — August 1988, pp. 40-4.)

Indian Express, “Cancard International Launched”, 7% April, 1995.

J. B. Quinn, T. L. Doorley and P. C. Paquette, ‘Beyond products: services
based strategy’, (Harvard Business Review, March — April

1990, pp. 58-67.)

J. Bowen, ‘Development of a taxonomy of services to gain strategic
marketing insights’, (Journal of the Academy of Marketing

Sciences, vol. 18, no. 1, 1990, pp 43-9.)

J. Dearden, ‘Cost accounting comes to services industries’ Harvard
Business Review, vol. 56, September — October 1978.

223



J. K. Brown, ‘Corporate soul searching : the power of mission
statements’, (Across the Board, March 1984, pp. 44-52.)

J. L. Heskett, W. E. Sasser and C. W. L. Hart, ‘Service Breakthroughs’,
(The Free Press, New York, 1990, p. 89.)

J. P. Gunman, ‘The price bundling of services: a normative framework’,
(Journal of Marketing, vol. 51, April 1987.

J. Rathmell, ‘Marketing in the Service Sector’, (Winthrop Publications,
Cambridge, Mass., 1974, pp. 92-103.)

J. W. Keon, ‘Product positioning : trinodal mappings of brand images,
ad images, and consumer preference’, (Journal of Marketing
Research, vol. 20, November 1983, pp. 380-92.)

Jayashankar, M., “ Making up for Lost Time”, A & M, 15" F ebruary,
1995.

Joel, “Pricing policies for new products”, Harvard Business Review, Nov-
Dec. 1976.

Joseph F., and Conrad Berenson, “Techniques in Marketing Research”,
Harvard Business Review, Sept.-Oct. 1969.

K. Albrecht, ‘At America’s Service’, (Dow Jones —Irwin, Homewood,
Illinois, 1988, pp. 26-7.)

Kacker, Madhav, (ed.) “Marketing and Economic Development”, New
Delhi : Deep and Deep Publications, 1982

Kamath, V., “The Infotech Edge”, Business World, 3-16 November, 1993.
Kapoor, J., “At Your Services”, Credit Cards, A & M, October, 1993.

Kapoor, M. C., and J. D. Singh, “Marketing Planning Practices in Indian
Companies — A Pilot Study”, Indian Management, April 1975.

Kapoor, M. C,, and S. Kumar, “Price Management in Indian Companies :
An Empirical Study”, Indian Management, Oct. 1978.

Kapoor, P., “Government Zeroes in on Credit Cards to Detect Tax
Evasion”, The Economics Times, 13™ December.

Kaynak,Erdener, “Marketing in the Third World”, New York: Praeger,
1982.

224



Kerlinger, Fred N. and Elazer J. Pedhazur, “Multiple Regression in
Behavioral Research”, New York : Holt, Rinehart and
Winston Inc., 1973.

Kinnear, Thomas C. and James R. Taylor, “Marketing Research, an
Applied Approach second edition”, International Student
edition, Singapore : McGraw - Hill Book Co., 1983.

Kohli, V., “Case Study on Citibank Card”, A & M, December,1993.

Kother, Phiilip and Sidney J. Levy “Broadening the concept of
Marketing” Journal of Marketing, Vol.-33, January 1969.

Kotler, Philip. “Marketing Decision Making : A model-Building
Approach” , New York: Holt, Rinehard & Winston, Inc.,1971.

Kotler, Philip. “Marketing Management analysis, Planning and control”,
fifth edition, New Delhi : Prentice-Hall of India Private Ltd.,

1986

Kotler,Philip, “Principles of Marketing”, second edition, New Delhi :
Prentice Hall, 1984.

L. A. Schlesinger and J. L. Heskett, ‘Breaking the cycle of failure in
services’, (Sloan Management Review, vol. 32, no. 3, Spring
1991)

L. Berry, ‘Relationship Marketing’, (in L. Berry, G. L. Shostack American
Marketing Association, Chicago, 1983,)

L. L. Berry and A. Parasuramen, ‘Marketing Services: Competing though
quality’, (The Free Press, New York, 1991)

L. L. Berry, A. Parasuraman and V. A. Zeithamal, ‘The service — quality
puzzle’ ( Business Horizons, September-October 1988)

L. L. Byars and T. C. Neil, ‘Organizational Philosophy and mission
statements’, (Planning Review, (July — August 1987)

Latif,T.A.A. “The Practice of Marketing”, second edition, New Delhi : S
Chand & Company Ltd., 1981.

Lawton, Leigth, and A. Parasuraman, “The Impact of the Marketing
concept on New Product Planning”, Journal of Marketing,
Vol.44, Winter, 1980.

225



Levin, Richard I. “Statistics for Management”, Third edition, New Delhi:
Prentice - Hall of India Private Limited, 1986.

Levitt, T. “Marketing Intangible Products and product Intangibles”,
Harvard Business Review, May-June, 1981.

Levitt, Theodor, “Exploit the Product Life Cycle”, Harvar Business
Review, Nov. — Dec. 1965.

Lewis, M. Lovelock C.H , ‘Services Marketing,’(Prentice Hall Int, 1991)

Lewis, M., ‘The Money Culture’, Penguin Business Distributors, IBD,
New Delhi, 1993.

Life cycle segmentation, (Compendium, vol. 4, no. 3, 1983,)

Luck,David J. & Hugh G. Wales & Donald Taylor and Ronald S. Rubin,
“Marketing Research”, Sixth edition, New Delhi: Prentice-
Hall of India Private Ltd., 1982.

M. Christopher and M. McDonald, ‘Marketing: An introduction’, (Pan
Books, London, 1991.)

M. Christopher, ‘The Customer Service Planner’, (Butterworth —
Heinemann, Oxford, 1992, Chapter 3.)

M. Christopher, A. F. T. Payne and D. Ballantyne, ‘Relationship
Marketing : Bringing quality, customer service and
marketing together’, (Butterworth — Heinemann, Oxford,

1991.)
M. E. Porter, ‘Competitive Advantage’,( The Free Press, New York, 1985.)

M. Frohman and P. Pascarella, ‘How to write a purpose statement’
(Industry Week, 23 March 1987.)

MaCann, John M., “Marketing Segmentation Response to the Marketing
Decision Variables”, Journal of Marketing Research, Nov.

1974.

Marting,Elisebeth,Ed, “New Products, New Profits, Company
Experiences in New Product Planning”, First Indian Reprint,
Bombay : D.B. Taraporrevala Sons & Co Pvt. Ltd.,1970

Massy, William F., “Forecasting the Demand for New Convenience
Product”, Journal of Marketing Research, Nov. 1969.

226



Mathur , B.L., “Managing Credit Card”, The Journal of Management
Science, Volume 1, No. 1, January, 1996.

McGoldrick,P.J. and Greenland,S.J. ‘Retailing of Financial Services’,
(McGraw-Hill, 1994) '

Mehta, Sanjay “New Invention for Proper Packaging”, Focus on
Makarpura Industrial Estate. The Times of India, A special
supplement, 28" August 1984.

Metha, Subhash C. Indian “Consumers : Studies and Cases for Marketing
Decision”, New Delhi : Tata Mcgrew _ hill 1972.

Morrison, Donald G., “On the Interpretation of Disciminant Analysis”,
Journal of Marketing Research May 1969.

N. Piercy and N. Morgn, ‘Internal marketing: marketing happen’,
(Marketing Intelligence and Planning, vol. 8, no. 1, 1990)

Neelmegham, s., “Marketing in India, Cases and Readings”, New Delhi :
Vikas Publishing House P.Ltd., 1988.

Newman, Joseph W., “Put Research into Marketing Decisions”, Harvard
Business Review Mar-Apr. 1962.

Nitya, K. & Phandnis, C., “War on Cards”, The Hindu, March 17®, 1994,

Nunnally, Jum C., “Psychometric theory”, second edition, New Delhi :
Tata Mc Graw -Hill Publishing company Ltd.,1981.

P. Gilmour, ‘Customer segmentation : differentiating by market
segment’, (International Journal of Physical Distribution, vol. 7

no. 3, 1977)

P. Kotler, ‘From sales obsession to marketing effectiveness’, (Harvard
Business Review, November-December 1977)

P. Kotler, ‘Managing, Service Business and Ancillary Services’ in 7"
Edition, 1991, Prentice Hall of India Pvt. Ltd.

P. Kotler, ‘Marketing Management : Analysis, planning and control’,
(Prentice Hall, Englewood, Cliffs, 7" edn, 1991.)

P. Thompson, G. De Souza and B. T. Gale, ‘The Strategic Management of
Service Quality’, (Pimsletter No. 33, The Strategic Planning
Institute, 1985.)

227



Palda, Kristian S. “Pricing Decisions and Marketing Policy”, New Delhi
:Prentice-Hall of India Private Ltd.,1976

Palmer,A. ‘Principles of Services Marketing’ ,(McGraw-Hill, 1994)

Parjitt, J. H., and B. J. K. Collins, “The use of consumer Panels for Brand
Share Prediction”, Journal of Marketing Research, May 1968.

Pattanaik, H., “Report on State Bank Cheque Card” in the District on
Ganjam.

Payne,A. ‘The Essence of Services Marketing’, (Prentice Hall
International, 1993)

Prasad B. R. S., “Mega Marketing”, Indian Management” Fab. 1988.

Quraishi, Z. M., “Nature and Concept of Regression Analysis and
Prediction”, Quest in Education, Vol.XVI, No. 3, July 1979.

R. B. Chase and R. H. Hayes ‘Beefing up operations in service firms’,
(Sloan Management Review, Fall 1991,

R. D. Buzzell and B. T. Gale, ‘The PIMS Principals: Linking strategy to
performance’,( The Free Press, New York, 1987.)

R.J. Allio and J. M. Patten, ‘The market share/excellence equation’,
(Planning Review, September/October 1991)

Ramdas, D., “When Travel is on the Cards”, The Economics Times, 2™
October, 1994.

Ramnath, P., “Credit Cards: Spurt in Farex Earnings”, Business India,
April 26 May 9, 1993.

Rao, G.V., “Training for Improving Customer Services”, The Hindu, 30"
January, 1992.

Rao, H. K., “Entrepreneurship Training”, Economic Times, 10™ Oct.
1983.

Resnik, Alan J., and Peter B. B. Tufney, and J. Barry Moson, “Marketers
turn to ‘counter-segmentation’”, Harvard Business Review,

Sept.-Oct. 1979.

Reuter,. J.C. “Time to Say Good Bye Credit Card, Hello Smart Card?”
The Economics Times, 21* December, 1993.

228



Rishi, S., “Competitive Edge”, A & M, February, 1994.

S. King, ‘Brand building in the 1990s’, ( Journal of Marketing
Management vol.7, 1991)

S. Majaro, ‘Marketing in Perspective’,( George Allen and Unwin, London,
1982.)

S. Vandermerwe and J. Rada, ‘Servitization of business : adding value by
adding service’, (European Management Journal, vol. 6 no. 4,

1988)

Sancheti, D.D.and Kapoor, V K.Statistics, “Theory, Methods and
Applications”, second edition, Delhi : Sultan chand & sons,

1980.

Sarwate,Dilip M. “Indian Cases in Marketing Management”, second
edition, Pune : Abhijit Publishers, 1981.

Satish, V.M., “Electronics Cash Smart Cards to be Launched”, Indian
Express, July 20, 1995.

Sethi, Narendra K., “Marketing Management and the Planning Process”,
Indian Management, July 1980.

Shankar, R., ‘Services Marketing’- (The Indian Experience (Ed.), Manas
Publications, Delhi, 1993.)

Sharma, A., “Creating a New Credit Culture”, The Economics Times, 17
November, 1993.

Sharma, Subhash, and Vijay Mahajan “Early Warning Indicators of
Business Failure”, Journal of Marketing, Vol. 44, July 1980.

Sherbini, A. A., “Marketing in the Industrialization of under —
developed Countries”, Journal of Marketing, Jan. 1965.

th

Shirali, A. & Herr, H., ‘Cover Report on Customer Satisfaction’, in “The
Delight Doctorine”, A & M, 15™ September, 1994.

Shivaramu, S., “Entrepreneurship and Enterprise growth”, Delhi :
Seema Publications, 1985

Shostack, G.L., “Designing Services that Deliver”, Harvard Business
Review, January-February, 1984.

229



Shuptrine, F. Kelly and Frank A. Osmanski, “Marketing’s Changing Role:
Expanding or Contracting?” Journal of Marketing, Vol.39,

April 1975.

Siegel ,Sidney. “Non Parametric Statistics for the behavioural sciences”,
New York : McGraw-Hill Book Company, Inc., 1956.

Singh, S.S. “The Purchasing Power of Plastic”, The Economic Times, 3™
October,1992.

Stanton, W.J., Etzal, M.J. and Walker, B.J., ‘Fundamentals of Marketing’,
(9™ Edition, Mcgraw-Hill, Inc.,)

Subramaniam, S., “Functions and Effectiveness of Product Management
Institution in Indian Consumer goods industry”, Indian
Dissertation Abstracts, Jan-March 1979.

Sunarrajan, Neelnegham, “Marketing in Developing Economy with
special references to Indian Man-made Textiles”, Indian
Dissertation Abstracts, Special Vol. VII, 1978

T. A. Falsey, ‘Corporate Philosophies and Mission Statements’ (Quorum
Books, Westpoint, Connecticut, 1989)

T. C. Ragland, ‘Consumer define cost, value and quality’ (Marketing
News, 25, September 1989)

T. Kosnik, ‘Corporate positioning : how to assess and build a company’s
reputation’, (Harvard Business School, Note 9-589-087,

1989.)

T. Levitt, ‘Marketing myopia’, (Harvard Business Review, July — August
1960)

T. Levitt, ‘The Marketing Imagination’, (The Free Press, New York,
1993.)

T. Peters, ‘Strategy follows structure: developing distinctive skills’,
(California Management Review, vol. 26, no. 3, 1984)

T. Peters, ‘Thriving on Chaos’, (MacMillan, London, 1988.)

T. peters, and N. Austin, ‘A Passion for Excellence’, (Random House, New
York, 1985.)

230



The Economic Times, “Cottoning on to the Customer’s Quicks”, ET
Espuere, 16™ July,1993.

The Economic Times, “Hong Kong Bank, Brand Equity”, 22md
September, 1993.

Tolley, B. Stuart, “Identifying users through a segmentation study”,
Journal of Marketing, April 1975.

Torkildsen,G. ‘Leisure and Recreational Management’ ,E.and F.N.Spon
UK, 1987)

U.N. Dept. of Economic and Social Affairs, “Industrial Estates -Policies,
Plans and Progress - a comparative analysis of
International Experience”, New York : UN, 1966.

Utterback, James M. and William J. Abernathy, “A Dynamic Model of
Process and Product Innovation” OMEGA the Int. Journal of

Management Science, Vol.3, No, 6, 1975.

V. A. Zeithaml, A Parasuraman and L. L. Berry, ‘Delivering Quality
Service’, The Free Press, New York, 1990.)

V. C. Judd, ‘Differentiate with the 5™ P : ‘People’,( Industrial Marketing
Management, vol. 16, 1987, )

Vardan, M.S.S., “Services Sector Needs Better Management”, The Hindu,
14" February, 1991.

Varma, H.V., ‘Marketing of Services’, Global Business Press,Delhi.

Vetha Kumar J. “A Bank in Your Pocket”, The Hindu, 13t November,
1993.

W. Band, ‘Blueprint your organization to create satisfied customers’,
(Sales & Marketing in Canada, April 1989)

W. E. Sasser, R. P. Olsen and D. D. Wyckoff, ‘Management of Service
Operations’, Allyn and Bacon, Boston, Mass., 1978.

W. R. George and H. C. Barkdale, ‘Marketing activities in service
businesses’, (Journal of Marketing, October 1974)

W. R. George and L. L. Berry, ‘Guidelines for the advertising of services’,
(Business Horizons, vol. 24, no. 4, July — August 1981)

231



W. R. George, J. P. Kelly and L. E. Marshall, ‘Personal selling of services’,
AMA Proceeding Series, Chicago, 1983)

Witt,S.F. and Moutinho,L.(Eds.) ‘Tourism Marketing and Management
Handbook’ (Prentice Hall International, 1987)

Y. J. Wind, ‘Product Policy : Concepts, Methods and Strategy’ (Addison

Wesley, Reading, Mass, 1982.)

Young, Pauline V. & Calvin F. Schmid, “Scientific Social Surveys and
Research”, Fourth edition, new Delhi : Prentice - Hall of India

Private Ltd, 1973.

sbhyd.com

sbbj.com
sbsbank.com
statebankofindia.com
obcindia.com
ucobank.com
indiaconnect.com/bom.htm
denabank.com
iob.com
syndicatebank.com
bankofindia.com
exploreindia.com/pnb
idbi.com
mandvibank.com
bankofpunjab.com
eximbankindia.com
icicibank.com
indusind.com
dcbl.com

Websites

232

sbtr.com
webindia.com/sbm
statebankofindore.com
corpbank.com

bankof baroda.com
punjabandsindbank.com
andhrabankindia.com
canbankindia.com
allahabadbank.com
unionbankofindia.com
indian-bank.com
rbi.org.in
timesbankindia.com
bankofmadura.com
citibank.com
globaltrustbank.com
southindiabank.com
myasa.com/jkbank
federal-bank.com



nabard.org

exportersindia.com/banks in india/index.htm

lic.com

sbimf.com
birlaglob.com
bseindia.com
indozone.com/crisil
ifci.com
accessindia.com/uti

233

vyasabank.com

indiaworld.co.in/home/apple
amfindia.com -
nse-india.com
capitalmarket.com
icraindia.com

kotak.com



