
 

List of Graphs 

Graph No. Title Page No. 

Graph 4.1 
Responses of the visitors about the awareness of Mela 

Phulkari Exhibition 
96 

Graph 4.2 
Responses of the visitors on how do they identify the 

Phulkari from any other embroidered craft 
97 

Graph 4.3 
Responses of the visitors on most preferred product on the 

sale at the exhibition 
98 

Graph 4.4 
Responses of the visitors on preferred method to know the 

history of phulkari 
99 

Graph 4.5 
Total number of artifacts studied at The National 

Handicrafts and Handloom Museum, Delhi 
143 

Graph 4.6 Distribution according to the gender of the respondent 198 

Graph 4.7 Distribution according to the age of the respondent 199 

Graph 4.8 
Distribution according to the professional background of 

the respondent 
199 

Graph 4.9 Self-Ranking and Identification of the craft 201 

Graph 4.10 
Product preference of respondents as an apparel for 

heirloom piece 
202 

Graph 4.11 
Distribution for product preference as an apparel for 

heirloom piece with respect to gender 
202 

Graph 4.12 
Product preference of respondents as a home furnishing for 

heirloom piece 
203 

Graph 4.13 
Distribution for product preference as a home furnishing 

for heirloom piece with respect to gender 
203 

Graph 4.14 
Product preference of respondents as a gift or souvenir for 

heirloom piece 
204 

Graph 4.15 
Distribution for product preference as a gift or souvenir for 

heirloom piece with respect to gender 
204 

Graph 4.16 
Bar Chart according to the association between gender and 

awareness about the craft 
206 

Graph 4.17 
Bar Chart according to the association between gender and 

preference for buying heirloom textiles 
207 

Graph 4.18 
Bar Chart according to the association between gender and 

likability to buy revived phulkari collection piece 
207 

Graph 4.19 
Bar Chart according to the association between educational 

background and awareness about the craft 
209 

Graph 4.20 
Bar Chart according to the association between educational 

background and preference for buying heirloom textiles 
209 

Graph 4.21 
Bar Chart according to the association between educational 

background and likability to buy revived phulkari 
210 



collection piece 

Graph 4.22 
Bar Chart according to the association between socio-

economic background and awareness about the craft 
211 

Graph 4.23 

Bar Chart according to the association between socio-

economic background and preference for buying heirloom 

textiles 

212 

Graph 4.24 

Bar Chart according to the association between socio-

economic background and likability to buy revived 

phulkari collection piece 

212 

Graph 4.25 Total scores given by respondents to each product  218 

Graph 4.26 
At which occasion will you consider to use the developed 

collection? 
219 

Graph 4.27 
Distribution of preference at which occasions you will 

consider to use the textiles with respect ot gender 
219 

Graph 4.28 
Preference of the respondents for the base fabric of 

phulkari 
220 

Graph 4.29 
Preference of male and female repondents for the base 

fabric of phulkari 
221 

Graph 4.30 
Preference of the respondents for the colour of designs and 

base fabric of phulkari 
221 

Graph 4.31 
Preference of male and female repondents for the colour of 

designs and base fabric of phulkari 
222 

Graph 4.32 
Preference of artisans and respondents with regards to wear 

developed phulkari collection based on occasion 
223 

 


