
APPENDIX 14
SELF-ADMINISTERED QUESTIONNAIRE FOR PRESCRIBERS

DEMOGRAPHICS OF A PRESCRIBER
(To be Filled in by the interviewer)

1 NAME
(SURNAME)

2 ADDRESS * . -

(FIRST NAME) (LAST NAME)

(CITY) (STATE)

3 QUALIFICATION BASIC 
SPECIALIZATION

4 PRACTICE SEGMENT
(I) General Practice (GP) Ia (ii) Physician
(III) Gynaecologist lI (IV) Paediatrician
(V) General Surgeon L-------1 (VI) Orthopaedic Surgeon
(VII) Dentist l-------- 1 (VIII) Gastro-enterologist
(IX) Cancer - Surgeon i..... .... i (X) Skin/VD Specialist
(X!) Cardiologist L_....... J (XII) Cardiac - Surgeon
(XIII) ENT Specialist l-------- 1 (XIV) Psychiatrist
(XV) Other (Specify) ;i

5 AGE GROUP
(i) Below 25 years L....... I (II) 25 - 40 yrs
(III) 41 - 55 yrs II (IV) Over 55 years

6 GENDER
(i) Male I------"I (II) Female

7 PATIENT VOLUME
(i) Less than 25 per day I-------- 1 (I!) 26 to 50 per day .
(III) 51 to 75 per day lI ,0V) More than 100 per day

8 PRESCRIPTION VOLUME
(!) Less than 15 per day L__J (II) 16 to 30 per day
(III) 31 to 45 per day II (IV) More than 45 per day

9 WHETHER OWNS/OPERATES
(i) A dispensary cm (II) A nursing home/hospital

If Yes to (II)
1 with less than 5 beds i___j II 6 to 10 beds
111 More than 10 beds ii

10 WHETHER THE DOCTOR IS/WAS ATTACHED TO AN YES I-------- 1
ACADEMIC INSTITUTE FOR TEACHING MEDICAL SCIENCES

r~~i
cm

r~m
cm

cm
cm

i—i

11 PRACTICE AREA (City/TownAfillage)
(I) With population 5,00,000 or more C_m (II)

(III) With population 50,000 to 99,999 cm (iv)
(V) With population 10,000 to 19,999 cm (vi)
(VII) With population less than 5,000 I!

WitiT population 1,00,000 to 4,99,999 I I
With population 20,000 to 49,999 t —I
With population 5,000 to 9,999 I —I

12 LENGTH OF PRACTICE 
(I) Less than 5 years
(III) 16 to 25 years

(II) 5 to 15 years
(IV) More than 25 years
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Questionnaire
Please tick mark your choice in the relevant box 

(t) What do you think about the cost of medicines m our country'’
(1) Very Costly I I (3)

(2) Moderately Costly L .....J (4)

Reasonably Priced 

Low Priced

a) Do you believe that the money spent by the pharmaceutical companies after promoting their drugs 
is a major factor contributing to the cost of medicines 0 
Yes I I

(3) How many patients on average, do you see n a day '
(1) Less than 10
(2) 11 to 25

(4) How many prescriptions do you write, on average tn a day 0
(1) Less than 10
(2) 11 to 25

{5) Rank the following sources of information which helpj ou choose a medicinefor prescription in
order of importance t e. The most important source at the top and the least important at the bottom.
* n-J—i o---------- ...— —; | » Seminars/Conferences/CME programme

] * Doctor frtends/CoIleaguesfTeachers

No

(3) 26 to 50
(4) Above 50

>
(3) 26 to 50
(4) Above 50

Medical Representatives 
Medical Journal articles 
Medical Journal advertising

(6) Rank the following attributes of a medicine In terms of their importance to you, te. The most important 
attribute at the top and the least important at the bottom.
* Efficacy 1 - | * Cost
* Safety | | * Dosage Convenience

(7) Please read the following statements and tick mark i our preference on the scales against each of them
(0 While you see a patient if you think that the patient 

has expressed a request for prescription, you generally 
oblige

r i-------- 1----------- 1--------1--------- 1
Strongly Generally Moderately Moderately Generally Strongly 

agree agree agee

00 Your relationship with a particular patient will decide 
whether you agree with the request of a patient for 
prescribing a medicine

(m) If a patient will insist for a generic version of a drug 
instead of branded drug, you will accept the request

(tv) If a patient requests for a prescription of a drug and you 
believe it to be non-efficacious, you still prescribe it for 
the sake of your relationship with the patient

(v) If a patient requests for a prescription of a drug and you 
believe it to be unsafe, you will still prescribe it for the 
sake of your relationship with the patient

(vi) If a patient does not like a particular medicine you will 
still prescribe it if you think it is necessary

[5S5S5&

fJ—ii—hr1-1 rr^r-Sr1-!

(vii) If a patient is already on a medicine prescribed by other i i i ~ , 1 i T
doctor and is comfortable with it, you will still consider 1 IT 11 _—1 1 ) CZZ

replacing it with the medicine you generally prescribe
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Please tick mark your choice in the relevant box 
(8) On an average how many Medical Representatives (MRs) do you see m a day 9

(1) Less than 3 j ] (3) 6 to 8
(2) 3 to 5 r............"*i (4) More than 8

(9) Please read the following statements and mark your preference in the scale against each ofthem. 
(i) MRs are an important source of information which 

helps me practice bcticr medicine

lit) If I trust a MR, I am more tnclmtd to prcscr.be his/her 
products

(mi I do not neccssanh prescribe the products of a MR 
cvi.ii it heshe incus me regularly

(i\) I discourage MRs trom making frequent visits to ms 
clinic (more than once a month)

(v) ! am inclined to prescribe the products of a MR tf
he/shc makes an appeal for sympathy

(\ i) I believe that when f accept gifts/obhgatwns from a MR,
1 a n obliged to prescribe hia/hcr products

(vii) I like to prescribe the products of a MR who possesses 
adequate product knowledge & communicates effectively

(v m) I do not generally get influenced by the name of company 
a MR represents

(i\) 1 like a MR, when he/sbc is honest about his/her sales 
talk & (toes not use misleading statements about products

(x) 1 do not encourage the MRs to develop relationship with 
me as it generally leads to pressure for more prescriptions

(xi) r love to talk to a MR who is turn to his/her commitment

(xii) 1 do not appreciate when a MR pressurizes me to 
prescribe his/her products

(xm) When I find a MR to have pleasing overall personality 
I am inclined to prescribe his/her products

(xiv) I am inclined to be more sympathetic to a Lady Medical 
Representative

(xv) 1 do not like a MR who tries to take more of my time to 
detail his/her products

(xvi) A demanding MR generally gets my favourable attention 
and prescriptions

1(----------r
Strongly Generali) Moderately Moderately General!} Strongly 

agree agree agree disagree disagree disagree□fid3 fififi

3 c
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(wu) ! believe that MRs are an asset to ray practice, and 1 
generally enjoy meeting them

2
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Cxvhi) | feel MRs arc always try mg to manipulate me to prescribe 
their products ! 1 I I I rStrong!} General!} Moderately Moderately Generally Strongly 

acme agree agree disagree disagree disagree

LZ3L_]C_] □!. .II 1
(XiX)

(tO)

I am more inclined to prescribe the products, of a MR 
when I find bimftier to possess 4 belter educational 
background

Hrnr~^r]n''r1nrLnr~Ln
M

PUase rank the following factors, which motivate\ou to prescribe a brand, in order of importance 1 e 
important at the fop and the least important at the bottom.
* Authenticated technical information
♦ Recommcndauon/appro\a! ot fricnd/iwther
• Gifts* and other help from th<- companies
* Sponsoring seminars/CMI’ programmes b\ the companies
• The corporate image of a company or the brand

The most

{11} Please read the following statements and tick mark ) our preference on the scale against each of (hem
U) I generally choose a drug molecule ftr prescription when 

I am bnefed about us authentic technical information

<u) l decide on a brand of a medicine for prescription which is 
at the top of my mind

(ui) 1 am inclined to prescribe a product if my doctor friends or 
senior colleagues recommend it.

(iv) I am generally price conscious when I prescribe medicines to

(v) 1 do not mind prescribing a costly medicine to a patient if 
I believe that the patient can afford it

(vi) Active promotion, advertisement and soles pressure from 
drug companies may convince me to prescribe a product

(vti) I do not prescribe a product of a company if the MR of 
that company docs not matt me regularly

(vrn) Without the Pharmaceutical Industry’s support, there 
would be a lack of funding for important educational 
programmes for medical doctors

f I I 1 1 T
Strong!' General!' Moderate!' Moderately Generally Strongly 

agree agree amc d.sjtjro. disagree disaiinx

□czzitm [—
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(bt) lam inclined to presen be more of a product when! receive 
sufficient samples for trial of that product

(x) 1 prescribe more of a product when I receive positive
feedback about it from my patients

G5ST355
[5EE355

Please tick mark your choice tn the relevant box 
(!2) When I receive the promotional materials

(1) I go through it immediately
(2) I read it at my convenience

! will preserve it for future reference 
1 will dump it

3
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Phase Uck mark your choice ut (he relevant box i I

(13) When I suddenly come to know of lack of efficacy of adrug or its undesirable sidceficcts l would rnirocdutUy .
(i) Stop prescribing the drug ^ 1 __J
(u) Stop prescribing the drug forthwith and call MR of the company and ask for clarification j j
(w) Reduce the number of prescriptions of that drug i............ .....i

(14) Please read thefollowing statements and tick mark your preference on the scale against each of them
(n 1 w ould like to get information about prescription 

medicines, from sources other than described abo\ c if 
thi are authentic and save my time and enugy

(t 5 1 hketo gather information, which isasa.labk on ihe
mtumet about mcdicmcs

firo 1 t.kc to read on-Jmejoumal articled new product 
mfirmation etc on the internet

(i\) l would apperciate jf a company sends me promouonal 
matenal by councr/posiai service rather than a MR calling 
on me and consuming my time and encfgy

(\) Direct to Consumers (DfC) promotion of prescription 
drugs, which is recently allowed tn USA can a’so be useful 
in our country

i---------- 1------- 1----------- \------- 1---------r
Stronglv Generali'. Moderately Moderately Generally Strongly 

asms am. **grce disagree disagree disagree

cTDcziicLb Qadzj

rJ~-ii~h[=^z] rtt^zi r~~b 

fj— ]{—r^nrHf-h
(vi) I do not mmd if my patients discuss with me about some 

medicines about which they have got the information from 
journals, internet etc, and would like me to prescribe for them

(vii) I believe that internet is a powerful medium for keeping me 
update in my profession

(vm) If I tun faced with a difficult diseasc/condition I would 
prefer to approach interactive sites on internet or 
consultation with experts who can help me to help my patient

Please tick mark your choice in the relevant box 
(15) I have an access to untemet in nsy chmc/restdeace.

(16) IfYes,
How much tunc you generally devote daily to internet for updating your professional knowledge
(1) Less than 1 hour
(2) 1-2 horns

(3) More than 2 hours

Thankyouforyour valued cooperation In respoding to this questionnaire.
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