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Aopendix xin

Table vi & Percentage distribution of the respondents according to the extent of use of sources of iaformation of
household technology

Advanced Region NelBR Backward Region N-15B

Sources of targe Hediue Saall Total  large Hediun Saall Total Brand
Information of Farsers Farsers Farsers Ne13@  Farmers Farmers Farmers  N-I58 Total
Household Technology *n=53 =3 =3 =3 n=R = =30

® § F R S F R S F R &8 F RS5F RGSF
Friends and - 2% - N B 4217 KT - tU B- T2 -1 22 T2 B
Nexghbours
Bram Sevika M % 2 & 4 - W -- B 22~ - - - -- - LV AU
Pganwadi Worker % M 2 1 11 - b 2 - 8.4 2 b6- ¥B2 - -~ - {46 BT
Village Shopkeeper 24 16 12 36 1B 4 16 24 - th 4 18 188 - 22 - ® &
Averticesent on 3 S4 16 3% & 2 1B 4 - 52867 4 4 2 -~ - - =~ - 4 BF
Radio and
Telavision
R = Rarely
§ = Soeetines

F = Frequently



