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Appendix xin

Table vi : Percentage distribution of the respondents according to the extent of use of sources of mforeation of 
household technology

Advanced Region N=1SB Backward Region H=150
Sources of Large Hediut Baall Total Large Hediui Snail Total Brand
Infornation of Farsers Farners Faraers N*158 Farters Farters Farters (M5B Total
Household Technology n=50 n=50 n=5B n=SS n=5B n=50 N=38B

R*S F R S F RSF RSFRSFRSF

Friends and 
Neighbours

42 58 40 38 4 62 17 84.33 6 94 20 - 72 - 2 22 72 78.16

6rat Sevika 80 16 2 6 4 - 14 - - 40.67 2 2 1.33 21

Aganwadi Worker 56 40 2 11 11 - 6 2 - 42.67 22 6 - 14 2 - - - - 14.67 28.67

Village Siopkeeper 24 16 12 36 18 4 16 24 - 50 16 44 10 18 28 - 2 2 - 40 45

Advertisetent on 
Radio and
Television

38 54 16 36 6 2 10 4 - 52.67 6 4 2 - “ - - * - 4 28.33

R = Rarely 
5 = Soietites 
F = Frequently


